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FIXTURES 
seo mamma 


Illustrated 
M-147—Comb. Brassiere & 
Girdle Display Form. Made 
of Lucite. Each $20.90 
M-148 — Girdle Display 
Form. Made of Lucite. 
Each $14.55 
XM-149—Neckwear, Blouse, 
Sweater or Negligee Dis- 


player. Made of Lucite. 
Each $14.00 










No Better Than the 


CR APTS MANSHIP 


Put Into the Product 


When we began making Lucite and Plexiglass display fixtures there was no 
prior technique for the fabrication of these materials. We had to grope our 
way: eliminate the bugs: design new tools. And as a result we have developed 
in the hard school of experience a staff of craftsmen who know the vagaries of 
these new materials and whose skill cannot be equalled anywhere in’ the 
industry. So when you come to SCHEUER for new and original display units 
you can be confident you will get only the best. judged from every manufactur- 
ing and display standard. 

When in New York be sure to visit our show- 


rooms where you will always find on dsiplay 
excellent examples of Scheuer production. 





307 WEST 38t' ST.. AT EIGHTH AVE., NEW YORK CITY 18 





























We are happy to welcome into our organization these 
men who have served their Country well . . . who 
bring with them a wealth of merchandising knowl- 
edge that will be of real value to the clients we serve. 









ANTON C. STENSGAARD, recently 


returned from service in India, joins 


CSeliar> our organization as Vice Presi- 
dent and Account Executive in 
the South, after serving three 


years as Captain in the Air Force. Before 
the war, for 18 years, he was associated 
with leading industrial companies in the South. 



































SIG PURWIN, one of our old-time employees, 
returns to us after serving two and a half 
years in the Visual Aids Division of the Artillery 
and Combat Engineers. Responsible for much 
of the fine designing created in our organization 
in the past, his war-time experience has given 
to his designs even a greater 
depth cnd understanding of 
the requisites important to visual 
selling and merchandising. 


CHARLES D. SHIELDS served as 
: Lieutenant in the Infantry for 
aN nearly three years, and saw 


much active service. Before the 
war he was connected, thru various assign- 
ments, with the retail merchandising field. He 
joins our Organization and will serve the cen- 
tral territory, with headquarters in St. Louis. 








LOUIS A. BANKS joins our organization as 
account executive with headquarters in New 
York, after serving three years as a Lieutenant 
in the Merchant Marine. His experience, before 
the war, as display manager LEWAS> 
for the Hecht Company in ii 4) 
Washington, brings to those o, fit 22 
he serves, a great knowledge 4. 5Y 
of merchandising thru display. 





We are always interested in men and women of ability. If you want 
to make a change and believe you have unusual creative ability 
as an artist, designer, salesman or in wood, mechanical, plastic or 






silk screen shop work, we will be glad to review your application. 





All letters considered in confidence. 







W. L. 





STENSGAARD AND ASSOCIATES, INC. 24s v.sustive sr, chtcaso 7,1 
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You get the most value from DISPLAY This dramatization of the raising of the Amer- “Backgrounds and Lighting” is the title of 9 m°* 
WORLD when you share it with others. See ican flag on Iwo Jima was executed in the informative article scheduled for the next win 
that it reaches other executives of your organi- display department of Loveman's, Inc., Chatte- it is by Ralph D. Johnson, The J. L. Hudson C — | 
zation and the members of your department. is Detroit... . A group of "store fronts of the fu 
nooga, under the supervision of C. H. Barton, aw with 
“tir Cisteeeill d will be presented, along with articles dealing ¥” 
Seer ees ea eeideeteens k. display manager. e four figures were made promotions for the months ahead, tis reports 
om of straw over a wooden framework; heads from current displays in New York City, Los Angeles 0" 
= regular mannequins were used, and the hands Chicago, and a number of other highly interest” 





were made by stuffing and painting gloves. features. 





498 SEVENTH AVENUE, NEW YORK 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS © CYRILLE STEINER FIXTURES 
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Casn IN ON 


your other retail advertising 














Is your store neglecting the biggest step to 
increased sales and profits? 

Newspaper, radio, direct-mail reach people 
far outside your store and arouse their inter- 
est. Point-of-sale advertising, interior displ: ly, 


and personal salesmanship complete the sell- awn 
ing process. 


But getting people off the street and into STORE-FRONTS 
your store, instead of into your competitor’s— 


that’s where you cash in on everything else 


you do... all your advertising efforts. “MACHINES FOR SELLING! 
That’s the window display job, and the : a ae 
Kawneer Store-Front job— combined! 
There’s a Kawneer man near you who wants 
to help you. He'll be glad to tell you about 
sensational new developments that make the 
new Kawneer Store-Fronts so much more | THE KAWNEER COMPANY, 906 Front St., Niles, Michigan. 
effective. Write Kawneer today—or send the | Send illustrated booklet on Kawneer ‘Machines For Selling”. 
coupon for illustrated booklet. | 


Name__ 





Address 





Pull Them In To Buy! 
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east 22nd street 
new york 10, on. y. 


COLLEGE SHOPS + PANELS « SEPARATE FIGURES 
* WINDOW AND LEDGE DISPLAYS «¢ ALL SIZES - 
MADE TO ORDER « PAPIER MACHE AND PAPER SCULPTURE 


June 18 to 23rd = Hotel Stevens, Chicago 




















Increased production has 
gradually inched its way into our 
showrooms until now there is no room for 
displaying the distinguished Greneker Manikins. 
Therefore, on or about June first, they will be at 
home in the French Room on the mezzanine 
floor of the Park Central Hotel. You are 
cordially invited to make or renew 

their acquaintance. 


THE GRENEKER Cor poration 


250 West 54th Street, N.Y. 
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—The modernization program covered by 
'"Moderneering’’ deals with all phases of the 


store layout—from the front through the 





interior. Here are seen two suggested fronts 





for hardware and appliance stores, both of 
the ‘‘open’’ type which seems so prevalent 


in architectural planning for the future— 











The "Moderneering’’ plan is designed 
to lead the customer from the side- 
walk into the store and, by store lay- 
out, into contact with the maximum 
amount of merchandise displayed. 





aximum Display Contact 


EVERAL leading manufacturers in va Enlisted in developing the basic floor plans — late this strategy to other store merchandise 
industries relating to store mate was the cooperation ot such nationally ind thereby encourage multiple purchass 
Is and products have combined theit known concerns as Pittsburgh Plate Glass Consumer trafhie is thus influenced by the 
w with that of a noted protessor Company; Congoleum-Nairn, Inc.; Sylvania irea pattern of display arrangement Phe 
lesign in working out a practical plan Klectric Products Ine.; Devoe-Raynolds Co front display section, for example, in_ the 
modernization; the plan is called Inc.; American Store Equipment & Con modernized apphance and radio store is so 
M ering.” struction Corporation; W. | Heller & Co designed as to be narrower at the rear that 
M ring is developed as a program Celotex Corporation; National Electric Sigt it is at the front: this 1 ud to influence 
odernization based on three floor \ssociation, and the Carrier Corporation to onsumer movement into adjacent bu 
ned by Richard M. Bennett, pro show how their products properly used and ur 
esign at Yale, who was retained installed will play ar yortant part i In the irdwa t t 
architect-designer bv Landers heightening the merchandising etheienc rf \Vloderneering suggests 1der aisles t ill 
rk, New Britain, Cont Its ob 1 retail store customers to examine specific iten yitl 
help store owners correct the In discussing store planning Moder ! being distracte by tratt movement 
present dl i\ mer 1 sing Wg S 1 cat | i trate t i Dette ) ] t t 


























FILENE’S “SUNORAMA" 


effort to merease the eco 


paring delectable tidbits which 


nomic as s of th Oss s Oo al : Calitorniz ines tor fl 2g 
mic aspect the possibilitie f Gat —Upper left, a reproduction of port of Los . ornia wine = flavoring 
' . “xquisite examples I tters 
Angeles’ famed Olvera street. .. . Upper right, | mean ee a eee 
, evolution of pottery-making is show! 
a display based on the grace and charm of 
its phases in another exhibit. | 


Shop on the fitth floor is complete! 


formia merchandise being manufactured in 
New England by New England textile con 
cerns, Wm. Filene’s Sons Company, Boston, : : ot 
+ Becvall ee eh | , , , California missions. . . . Lower left, Hollywood 
alMmos werall moved 1K cs COaS Cas ‘ ° ° 
; weertedaction called eine” movie set; the figures are especially done in 
lis: -eeenel : ake. % iat’ papier mache. . . . Lower right, an exhibition 
l re OuUsS ( a) ~ 7) ao lusuad ° e 
se sibliMtnteahianin Ih aan iailltibaii! saarcadall of Vernon pottery; a Gift shop display showed 
entertain the visitors to its store, bu steps in its manufacture— 


oped into a California atmosphere, 1 

a special accessory bar with a cosmett 
play showing sun-tan and other loti 
outdoor use. Over the elevators 
cause of the great possibilities provided by floor hang four 6-foot paintings ot 


Calitornia 


Sunorama to introduce the actual West Special Sunorama displays appear on each 
designers to the New Eneland.= textile ot Filene’s eight floors. Many of these are For 


children there are historical 


operators, tl arises another and greatet known as “Super Sun Spots”—special points — tual displays showing the natural 


focused on special tash of California foods, minerals, ves 
nomic relations between these two groups ion displays One of the most extens 


I 


pportunity h; ot establishing sound, eco where attention 1s 


and industry. Each display is art 


by 3,000 miles in dis presentations ever seen in a= store display Instruct as well as entertain Phe 


lav away in the coming = of this type is the Sunorama Sun Shop. It — tion of the 


ti Orange,” from tree to 


rtation of passengers, ex is’ a three-dimensional  picturization ot — of juice on the breakfast table, is t 


press | treigh ‘Street Scenes of Hollywood” covering a of one educational 
Lee ourt, display promotion manager tot store area of more than 10,000 square teet 
Filene’s, spent many weeks in the West pei Beautiful play clothes and day dresses, witl 


display 1] 
scenes of California are shown b 
of a special Balopticon machine 

sonally developing all plans tor the promo correct accessories with each type of attire, 


nl quick succession, 40 colored 
t 1 1 displ hib 1] } hing u 1 sho ) } S bl 
ClO alle aq pias CXHWDIt ane eft nothing 11) ATC hown t Make ensembDic 


selection easy picting the healthful outdoor org 
done in bringing to Boston and New Eng fronting the store’s restaurant is a 40-foot 

land the gay, colorful and exciting atmos reproduction of a California mission. Here, children's section is a fabulous 
phere that o typical of California a skilled chef exhibits his methods of pre ded saddle, 


for which Calitornia is noted 


reportedly worth $5.00! 





ANH S 


TERE REEF 









One of the purposes of this exceptional 
promotion is to bring together Los Angeles 
designers and New England manufacturers. 

































, 

Sheriff Eugene Biscatluz. a colortul, tra in their raw state, as well as finished 
ional figure in) Calitornia’s background —Upper left, one of a number of “Hollywood elry made trom Calitornia gold \s bacl 
story Ae . . . PV TOUTE ( ! tool his Ol 1] lio lla 

- Street Scenes," this one being used in the Sun — | excitement ' colortul diorat 

The Lux Radio theatre; in this display shop. . . . Upper right, a 40-foot California — Is age ot asa ers 
t wnitnie at PAat cree ee eo Sei ues a , ‘ ; coach trips, when drivers risked their live 

S ¢ magnitude of radio broadcasting 1 mission front for Filene's restaurant, which fea- . es 


resented acs te a ene es se Sees "i . ‘ 3 : to bring tl gold through bandit intested 
esented as t » make the onlooker feel like Spach: Gallcenian dukes during the promotion. rin ie ; | 1 ba ‘ 
actual visitor to the broadcasting studio tower left. California sand plants cual country That these trips were not alwa 
€ intricacies of seri ding ioht- F : successful 1s mutely suggested by the Well 
eres t script-building, ot light pottery, plus a novel frame, added to this si 


ng, of time, of direction are graphically handbeg display Leoer right; ©: renre- Fargo exhibit ot actual “Reward and 
, I ught to lite. \ctors and actresses In duction of Will Roger's study— “Wanted Dead or \live poste rs, anti 
Mature are shown taking their cues, and quated revolvers, and the battle-scarred di 


e excitement and tension present inthis patch cases for carrying gold—all a part ot 


with great intrinsic value, are also a= part 


famous coast-to-coast broadcast is vividly of the Sunorama. The Wells-Fargo Bank the exciting life ot early Calitornia 
ore of San Francisco had dioramas expressly Phe missions of Calitornia have long beet 
Five windows built especially for Filene’s made for the Filene promotion In one, ¢Xtolled in story and in song. Following the 
Sunorama by American Airlines bring to the “East Meets West.” there is epitomized the conquistadores who originally settled in what 
ASSET in exciting glimpse into the mvyste figurative hand-clasp across the miles as the is now California, came the Franciscan 
res movie production—cameras, lights. East mingles with the West. Gold mining  tathers who built the missions seen today 
; un tage, and all the environment of a is shown in a sort of birds-eve perspective with their gracetul Spanish architecture and 
ypical Hollywood movie studio. Other win- by another diorama In miniature, all the quaint gardens lo enter one of these mis 
WS w the California desert, the modern details of a commercial gold mine are show sions Is like stepping back two centuries, for 
ude ranch, the California missions which shafts, donkey-cars, machinery, raw ore, they are as beautiful and well-kept now a 


AVE gedly withstood the onslaughts of and the mechanical processes found in. the when they were first built The Sunorama 
det ition, and a display of Los Angeles’ extraction of the metal Placer mining is brings the atmosphere of these missions to 


‘ivera street where the atmosphere also shown, with miniature figures patiently Boston through the special display of early 


rnia’s pioneer days. still prevails sifting sand and rock. This diorama in Spanish basketry, weaving, clay pottery and 





display exhibits, some of them — cludes the display of actual gold specimens [Continued on page 64] 








little “Oswald,” who tor the 
vears has been making his sea 


Franklin 


Via newspaper ad copy and enclosures with 


HE same 
past five 


sonal appearance at Simon's 


monthly bills, made a timely display arrival 


under the aegis of Winston Jones, display 


director, in a fur storage window. The leg 


end admonishes: “Let your little Oswald re 
jo his playmates. Let him know the jovs 
of another summer at Camp Franklin Simon 
out ot reach ot his enemy—the moth, 
Cold Storage 


Oswald is 


cool satety of Dry 
Little 
the clumps of terns while 


and in the 
Enroll prac 

tically invisible in 

the old fox, ot 


the card copy Phe 


papier mache, broods Ove! 


backgrounds, including 


the parent who joytully waves at the camp 


members departing in the limousine, are rep 


resented in a black and white enlargement 


DISPLAY WORLD 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


—Upper left, by Winston Jones, Franklin Simon. 
. . . Upper right, by Henry Callahan, Lord & 
Taylor. . . . Lower left, by Daniel Coffey, Mar- 
tin's. . . . Lower right, by Donald Angus, Jay 
Thorpe's. .. . (All photographs by courtesy of 

Virginia Roehl Studio, New York City)— 


ot this vear’s pictorial ad copy. This dis 


play is the first of a series of five, which 


include Oswald's arrival at camp and_ his 
activities for the summer months. 
“Butterfly Waist Our 


Clothes on. the was the 


Piques Dance 


Divine Side” card 
copy used by Display Director Henry Calla 
Lord X 


second illustration. 


Taylor windows, 
Delicate 
painted in gray tones 


han ina series of 
as seen in the 
woodland scenes were 
and upheld by slender silver 


on sheer white 


birch trees to torm a background tor the 


ephemeral figures. The butterfly wings are 
with black markings, 


white 


of starched white net 
while the 
pipe cleaners. 


extended antennae are ot 
The white floor of the win- 
dow was marked off with black crayon de- 
black reflectors of the toot- 
lights were sprinkled with flitter. All of the 
figures wore black ballet slippers, many held 


signs and the 


black fans and their white pique dresses used 
touches of black velvet ribbon or black 
Mother's day and the Seventh Wat 
formed the subject of a series of window 
Martin's, Brooklyn: the 
cuted under the 


displays wert 
supervision of Displa 


rector Daniel Coffey in the workshop 

\ V-Mail letter was enl 
to an impressive size with the letter aj 
to the form mount 


department 


\ section of a sin 


white brick house with a large bay w 





JUNE, 1945 


was cepicted in this setting. The bay win- 
dow gave a view of the wall-paper back- 
which appeared a 
lamp. silver tea service and, most important 


ground and a table on 
all. a photograph of the son serving in 
The mother, of papier 
mache, has stopped the knitting of the 
sweater in her lap to gaze at her 
photograph and he in 


the armed forces. 
soldie r 


son's turn is day- 


dreaming ot mother and home as he peels 
away at the heap of 400 pounds of real po- 
situation in his 


V-Mail letter: “I’m just beginning to realize 


tatoes. He sums up the 
miles of potatoes you must have 
wirecled through all those without 
flag waving, without a single citation! Gee! 
Hom« 


me, thanks to vou!” 


how many 
years 
was never like this, at least not for 
windows of “For 
Pure Silk,” 
director at Jay 


For a showing in two 
Summer 
Angus, 

used quantities of luxurious look- 
(Fourth 


a pink wire birdcage, hung trom the ceiling, 


now and Luxurious 


Donald display 


Thorpe’s, 


ing flowers. illustration.) From 


there appeared a testoon of large flowers 


made of tarlatane in shades of vellow, blue, 
lilac and pink, combined with green leaves. 
The flowers were carried onto the four-panel 


folding screen of lilac tarlatane, the wood 


irame of the screen being painted a pale 


DISPLAY WORLD 


green. One figure wore a gray silk dress, 


with a yellow and black bow accompanied 


by black accessories. 


Currently, Display Director Sidney Ring 


has the wide panels, alternating with the 


panels of bleached wood in the series of 


men’s windows at Saks-Fifth Avenue, paint 


ed in two tones of yellow. For a showing of 
men’s wear, a large gold picture frame was 
spaced away from the backwall. Lengths of 
tie material were carried across and through 
the open trame, which was centered with a 
\t graduated levels in the fore 


tolded 


handkerchiets and crystal horses bearing one 


brown hat 


ground were white shirting, white 


of the brown-and-white or black-and-whit 
checked ties \ 
the same color were at the left of the dis 


brown coat and shoes in 
play. 

Under the 
on Summer: 
New 


Gobbi posed the mannequin as stepping trom 


headline of “Curtain Going up 


Sun and Fun Clothes in our 


Beach Shop,” Display Director Franz 


—Upper and lower left, by Sidney Ring, Saks- 

Fifth Avenue. . . . Lower center, by John Rob- 

ert Riley, interior display manager for Lord & 

Taylor. The other three displays are by 
Franz Gobbi, De Pinna's— 


she ll 
tones of pink 


a large papier mache sea which was 


three shading trom 


very light to dark on the edges. Cutouts of 
carried back of the 


] 


waves spaced with a school ot 


done in 


Water-green waves were 
figure these 
tropical fish which were done in a purplish 
light 
pink and 
held a 


hand: her 


red papier mache with a green trim 


The figure wore a white striped 


bathing suit and white gabardine 


plavsuit in het blue cork shoes 


had soles and heels in the purplish = red 
was a natural color fish net 


dotted star-tisl 


drape 
back with a 
\ voung 


Phe side 
caught green 
weeping willow tree was the 
windows 
"7 


ny 


background in a_eseries. ot | five 


where — five presented 


(sobbi Phe 


pertumes were 


trunk of the tree was wrapped 
while the leaves 


\ large 


gardenias, 


in chartreuse crepe paper, 


were made ot green net number 


artificial flowers wood violets 


pink carnations and lily of the vallev—were 


shown with the perfume and sachets of that 


particular fragrance; very dark green cubes 


were used to show the bottles at graduated 
clevations 

from Brazil in designs 
Ring at Saks-Fiith Ave 


shirred taupe silk as 


In showing “Silks 
by Sophie.” Sidney 
nue used background 
Set approximately 2. feet from. the 


[ mitinued on page 7 >| 


aWay 


aur 





HE underlying merchan 


dise selection in preparation for display 


principles ot 


employ pretty much the same questions 


and answers as do radio and advertising 
visual display has 
an additional that of 


in addition to printed or 


with this one exception: 
advantage appealing 
to the eve spoken 
words. It’s like getting in the last decisive 
punch. Research claims that 85 per cent ot 
all sales are made through the sense of sight 
and for that very reason display has a great 
advantage to cash in on the interest created 
other two 


Don't misinterpret that 85 per cent 


by the 
With 


out good radio and good advertising we 


would not have as many people to display to. 


Phere are four equally important qualifi 


cations in the judging of merchandise tot 


display These four qualifications are. the 


1 


merchandise itselt; the 
stvle oft 


quality of the met 


chandise; its fashion; its price 


‘| he S¢ 


by which you do your planning of the propet 


four points constitute the vardstick 


atmosphere and customer approach. If you 


decide quality is the outstanding feature, 


then concentrate on how best to demonstrate 
its quality and do not associate it with met 
chandise not in its quality class. 


Ii it is a fashion, associate it with helpiul 


fashion atmosphere Diamonds and — tine 


jewelr would be very out of place in the 


atmosphere of rustic logs, grass and leaves; 


however, such a rugged atmosphere will do 
much tor 
ft -45 


display 


sports apparel 
that the 
the character ot the met 


very important completed 
portray 
chandise in order to influence the customet 
properly and put over your display message 
quickly and clearl) 
Phe first of the 


the merchandise 


important four points is 


itself. Greater care in pro 


viding the right kind of merchandise tor 


your particular type of store is of definite 


to the 
store. It is obvious that 


Importance store and to the displays 


ol vourt an intelli 


gent and capable display, advertising and 
sales organization can not show satisfactory 
results if the merchandising policy does not 
fit the store 


to buy the kind of merchandise in yout 


When the customer is unable 
store 
have im displays she soon 


that vou yout 


learns the weakness of your store policy; 


that proves a loss of display value to yout 
store and to the customer and eventually the 
loss ot the customer 

In other words merchandise is worthy ot 
represents the met 


store. Steady 


display only when it 


chandise on display inside the 


store trade looks primarily for satisfaction 


through merchandise — and customer. satis 


faction is greater and of more value when 


the merchandise displaved has been properly 
classified for its true display value of eithet 


quality, fashion, or price value. Start 


vour display planning after analyzing around 


the high point of one of these three and vou 


are well on the way to a successtul display 


of any kind of merchandts¢ 


Phe second qualification of the merchan 


dise is quality \ successtul store must 


SELECTING MERCHANDISE 
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becoming more tashion important ea 
Junior Miss 
unknown a few vears ago but noy 


maintain a standard oft quality in keeping 
with the kind of store it is trying to be. 


stand 





fashions, as sucl 





son, 





200d store does not 


Quality in a 





alone for quality of merchandise The qual- their own fashion accessory departm: { 





complement a keen youthful mood. 
The 

more expensive tastes as the tamil) ret 

gets a lift, but her appreciation of d 

able quality continues to be a part 





ity of advice you give through vour displays 





important measure of the customer economical buyer today aspi ' 


is an 





confidence your store will enjoy. A good 





store has tar-reaching influence in any com- 





Its success is meas- 


kept 


munity, large or small. 





buying habits in later years. 





ured by customer confidence and 1s 






alive in no small measure by its good dis- There is an importance to playing t 
plays. quality of merchandise in all display Phe 
The youngster of today is the potential radio and newspaper advertising bri us 





customer of years hence and her appraisal tomers to the store and the careless ha 
dependability will be the 


that vou the 





of merchandise can, to a large degr uit 
by the oth tw 


For instance, the newspaper and radi 


ol vour store’s 





merchandise 





quality ot guidance good accomplished 





have given her through her growing vears. 





That is one reason for children’s apparel grams give glowing reports of the new sun 







—Typical examples of sportswear displays as used by Hudson's— 
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end, 






































FOR DISPLAY 


vhite rayons being featured at vou 
and to be displayed for the first time 
Mrs. 
expectation, hurries down to the store 
little 


store. 


morning. Jones, all keyed up 


loes a window before 


ing the 


shopping 
Looking for summer 
rayon she wonders if it is in any ot 
demonstration window 


Ed.) Approach- 


is window, she doesn't quite know why 


vindows. (A 
inveiled at this point. 


she has a feeling of a little less regard 
“sort ot let 
maybe she should forget the idea ot 


he summer white rayvons, 
s, or maybe she should shop some othet 
first “just to be 
re doesn’t seem to be any build-up ot 


reassured.” 


importance of these beautiful rayvons that 
had read of in the paper and heard of on 


PISPLAY WorRts 


The 
over the 


the radio. vardage is thrown rathet 


carelessly stands, suggesting no 


particular thought of quality—nor possibly 
a $2.49 look 
$1.49. There 
speculation as to 
up. The hat 
the display; but 


if it had been placed carefully on the stand 


instead of the actual price ot 
to stimulate her 


ke « vk 


important to 


is no attempt 


how it might made 
cant really be 
have been 


maybe it would 


The brownout is over, so why couldn't the 
look 


“summer white thought.” 


window have been 
to give a lift to the 


The showeard doesn't help much: it doesn't 


lighted to bright 


give much information other than price. 
Now this 
window, is what she should see. 


here, in second demonstration 


The sum 
mer white rayons look their part under good 


lighting, and there has been an effort. to 


—Two displays from Hudson's "Green Thumbs Up for Victory" promotion— 














By O. A. LUKE* 
J. L. Hudson Company 


Detroit 


ravon look worth more 


the $1.49 


suggestion of 


make 
“trimming color” has been 
added to allow speculation of how the met 
enhanced \ 


adds 


this dress is mad 


chandise might be made-up 


material further in 
that 
from a pattern obtainable in the pattern de 
the card 
The 


correctness 


dress of the same 


suggesting 


terest by 


and gives the number 


partment 
ot the 
version of 


pattern. accessories are One 


and she can already 


see herself in a pleasing outfit The main 


card tells her the price, the tashion interest, 
and the location of the tabric department 

These are rather elementary displays but 
are sufficient to put over my point of playing 
up the merchandise and completing the sale 
which was so ably started by the radio and 
newspaper advertising 

The third qualification ts style 
ion \ 
changing 
“style” 
scription of a type 
rr Louis I4th, or the Gay “90s type of dress 
When Dame 
a particular 
then it 


public 


and tash 


stvle does not change; tashion 


almost constantly. The word 
generally in the de 


Phy te 


should be used 


such as Dunean 
roadster or a= sedan 
all-out tor 


stvles, 


Ol a 
Fashion styl 


VOCS 
or combination ot becomes 


fashion it accepted by a sizable 

Fashion is the problem child of retailing 
vet fashion is the one thing a store can not 
demands tot 
adds 


merchant 


creates 


that 


get along without It 


new merchandise and makes and 


to the successtul 


that 
possibly of first impor 


success Ot a 


The changing tashions atfect) out 


wearing apparel are 
tance, and likely most people think of tas! 


ion in the sense of wearing apparel only 
However, it has to do with merchandise 1 


KF] 
re 


tvpes rt 


nearly every department of the store 


tric new shades and 


floot 
changing types of furniture 


appliances, 
drapery treatments 
all the S¢ 


Way to a 


coverings, new 
things 
that are tashion today new 
fashion when fashion dictates for tomorrow 


This that adds to the 


Live 


is an added incentive 


pleasure of living and striving to obtain 


In ready-to-wear there has never been a 


season in history when the right accessories 
were as important as the present one; but 
accessories can be a hindrance to the displays 
when incorrectly selected and displayed. bor 
example, this past season when the suit has 
the picture there have 


loomed so large in 


been certain musts im accessorizing them in 


order to achieve the high fashion: 
The hat 
flower hat to dramatize 


“l he 


neckline, 


must be important—a wondertul 
a simple suit; dram 


bloom look r 
throated 


atized, it became suit in 
The muffled up 


blouses, gay scarfs wrapped or tied in many 


high 


caught up with as im 


The 


glove crushed up over the suit sleeve. Thi 


ingenious ways and 


portant pieces of jewelry. gauntleted 


or pouchy bag ot leather ot 


fabric, 


boxy 
soft 


precious 
always in related type to the 
shoes, and with leathers matched whenever 
possible 
You don't 


stvlist to be a 
display person but it is all part of your job 


have to be a 


to keep abreast of fashion. There are plenty 


of good magazines to make it easy for you 


[Continued on page 62] 













By HERB CROSS 





"Dick" Whittington Studio, Los Angeles 











The 
Frank offer unusually fine opportunities for 
novel display treatments and Mark Kelly, 


extremely long windows ot Harris & 


display director, takes full advantage of thei 
possibilities. Such was the case for a pro- 
motion of “Surretwill” men’s wear, displaved 
under the title, “The Four-Way Suit,” as 
seen in the photograph below. The showecard 
detail: 
“Surretwill for business, pleasure, sport and 


copy carried the idea into more 


travel,” and Kelly's setting showed the mer- 
chandise in each of the four. 

\t the left of the window a businessman 
stood while dictating to a secretary; on the 
background behind the desk was a_ partial 
viewed 


scene Or city skyscrapers as if 


through a window. Next, a group was posed 
as it leaving a restaurant, the walls of which 
were done in irregular outline on the back- 
ground. Following through on the sports 
angle, the apparel was next shown against a 
racing scene, and finally as used by two 
men on the observation plattorm ot the 
“Vacation Limited.” \ccessories — were 
grouped between some of the four main dis- 
plays. [lumination was by means of spot- 
lights 

In the photograph at the upper lett on the 
opposite page is seen a display used by Ken 
neth Helmbold for Nancy's, Hollywood, to 
feature ladies’ ready-to-wear for the hot 
days of summer. In keeping with the show 
card copy of “Sheer black as cool as a 


mint,” the background and. sidewalls were 


done in a cool shade of light blue. And to 





dramatize the 1dea of coolness, in the central 
background of the window were two enor- 
frosted heavily, 
decked out with sprigs of mint curling over 


mous mint julep glasses 


their rims and with big straws protruding 
temptingly. The glasses were made of glass 
\ group 
of accessories was placed directly in front 


cloth and the straws were ot wood. 
ot these props. Spotlights played on the two 
mannequins and on the juleps. 
At The May Company, S. E 
display director, used a series ot similar 


Thompson, 


window treatments based on the theme: 
“May Company Presents Good Housekeep- 
ing’s ‘Fact-First Fashions’.”.) Kach display 
featured one type of merchandise—ready-to- 
wear, evening wear, beach togs, and so on. 
Pictured at the upper right on the next page 
is a typical example ofethe settings, with the 
show card copy reading: “All ‘Facts First 
Fashions’ have been checked at the Good 
Housekeeping textile laboratories for color 
resistance, shrinkage, seam slippage, and 
fading.” The figures were posed before and 


—Below is a display by Mark Kelly, Harris & 
Frank, making good use of the long stretch of 
window space to tell the story of ‘The Four- 
Way Suit;'' the merchandise is shown in appro- 
priate settings for business, pleasure, sport and 
travel. . . . (All photographs by courtesy of 
"Dick'’ Whittington, Los Angeles) — 


within the open pages of a giant mag: 
the children within the “frame” being 
of papier mache and accompanied 
wheelbarrow, doll, and similar toys. 

A considerable number of windows ( 
devoted by Harvey Pettit, J. W. Robinsoy, & 
Co., to the Seventh War Loan drive 
as many other Los Angeles stores 
Pictured here is a display in which a 
of seamless paper in dark blue covered. th 
backwall, with the prow of the cruiser Os 
\ngeles” bursting through in the cé 
with the bow-wave curling back on 
side. Realistic pilings were set at Opposite 
corners of the window, with a red, whit 
and blue cord connecting them; the sam 
type of cord framed the background prope 
Large reproductions of War Bonds were 
used throughout the display, and a_ ribbon 


streamer combined “Seventh War Loan” 
with the message on the background: “Our 


mighty navy drives ahead. Are you helping 
to finish the job 2” 

The final illustration shows a War Bond 
display used by Mrs. Laura Walbridge, Bul- 
lock’s. The background was made up of 
fabric in a shade of red against which large 
cut-out letters formed the words: “War 
Loan.” The figure seven was suspended in 
the central foreground behind a_ life-size 
eagle made of papier mache. In a sweeping 
curve across the front of the big corner 
window were well-mounted photographs ot 
battle scenes from the war against Japan. 


\ large American flag was used in_ the 








where the two sides of the window 
together. 

should mention, although it and_ the 
displays described below are not illus- 
a novel interior display used by The 
fabric 


Company for the department. 


dductions of boudoirs were arranged 


ot the depart- 
ment. thus not taking up an especially large 


to-back at the entrance 


amount of space and still providing ample 
\n example of the 
setting 


room tor display. 
be the appro 
y garbed mannequin beside a_bassi- 


group 
showing an 


The number of yards necessary to make 
sstume was listed by each display. 
Speaking of interiors, the new 
men opened under the name of Lords, Ltd. 
on Wilshire 


special comment. 


shop ior 


boulevard recently, deserves 
Located in a famous area, 
it is designed to appeal to tourist and native 
alike The 


trance and one 


store front consists of the en- 
finds 


fixtures are of satinwood, with dis 


window. Inside one 
that the 


play ledges above the Cases \ selling and 


DISPLAY WORLD 


wrapping bar is of horseshoe shape, covered 
with leather upholstery in a shade of gold: 
immediately above this bar 1s suspended a 
horse- 
similar finish Gold-tone 


leather upholstery is also used for the 


larger, narrower reproduction otf the 
shoe with a 
large 
which frames the display window as 
seen trom within the store; 


cidentally, is 


area 


this window, in- 
permit a 


backless to tairly 


comprehensive view of the store interior 
trom the sidewalk 


“At Home Todayv—The 


theme 


World 
Mary 


Hagegarty's for a 


Pomorrow”’ 


was the used by Kerwin and 


Robert Gibson of J. J 


—At the upper left, a display by Kenneth 
Helmbold, Nancy's 
right, by S. E. Thompson, The May Company. 
. .. Lower left, by Harvey Pettit, J. W. Robin- 
son & Co., in support of the Seventh War Loan 


Hollywood. Upper 


drive. Lower right, another War Bond 


display by Mrs. Laura Walbridge, Bullock's— 


15 


promotion ot street and play clothes in South 
American colors. Each of the window dis 
costume 


America 


plays showed a trom one country 
of South 

For the 
Wat 
had a number otf 


\ubrey | 


sides otf the 


store's backing ot the Seventl 


Loan drive, The Broadway-Hollywood 
outstanding windows by 
Maley, display director. ()n botl 


store American flags extended 


third floor 
Nations 
| floor 


second 


trom. the 
United 
around the 


at regular intervals 


level, with the flags of the 
similarly placed 


re produc 


facade. One window had a large 


tion of a dollar bill across the foreground, 
slanted back 


background: 


toward an inset panel in_ the 


panel was a ribbon 
Tokvo:” the 


panel showed Guam, Saipan and Iwo Jima, 


above the 
lettered: “Stepping Stones to 
with a soldier's foot extended as if stepping 
to the other Another display had 
a paper covered toreground, 


Irom one 


torn away in 


1 


fleet sail 


direction ot 


a jagged opening to show a large 
ing over a curved globe in the 


Japan, while airplanes soared overhead 








QUA 


MIGHTY NAVY ORives AHEAD 
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fouis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Here is an informal balance arrangen 
of three units. The mannequin is off center, nearer ¢ 
copy card than the vertical display unit at the r 
Early fall hats might be the featured merchandis: 
street wear, with attention given to additional 

draped with accessories. Additional accessories t 
displayed on the unit at the right. 


Properties: The vertical display unit consists of three 
sections supported on either side by braided rope. 
set against a plain panel background. The manneau' 
the left is posed against a striped panel background. 
additional millinery head is casually posed on the 
of the window. 


Arrangement: Here we have an intormal group 
ing of mannequins and merchandise. [arly fall 


aoparel that reflects the soft golden tones of the 


f en ; 
narvest season are teatured in this window. 


Properties: Colorful props such as gourds and 
pumpkin reate a typical atmosphere of the 
early harvest season. A rustic tence becomes 
part of the background in this display. Copy 
card in the lower forearound is deckle-edaed and 
bears the headline: ‘Harvest Gold. 





Arrangement: This display consists of one centra 
play 


HUGUST ‘ unit with accompanying mannequins. 


rty } 


bit 





Properties: The central display unit is a ther 
mometer exaggerated in size and displayed 
anglewise on a cool blue panel bearing appro 
priate copy. White scrolls give a decorative 
touch to the thermometer. Copy card is placed 


in the lower foreground. 

















e 
Arrangement: This display suggests a method of 
dramatizing specific styles, colors, fabrics or 
brands. Notice the well-balanced intormal 
arrangement of shirts and shirt forms. The two 
t copy cards are so arranged to hold the reader 


interest. 


Properties: The back panels suggest a masculine 
air. The panel at the left shows wood-grain 
quares in two-tone. The panel with white copy 
is in a lighter tone, and that at the extreme right 
is quite dark. Shirts and shirt forms are at 
various levels, displayed on shelf-like racks of 
walnut finish. The entire display is enclosed in 
a definite area within a frame. 





Arrangement: This window consists of a number 
of elements forming a single unit. It is a bal- 
anced composition leading the eye in a circular 


movement. 


Properties: A large riser covered in a neutral 
tabric displays the suit form with related acces- 
ories. The suit at the left of the composition is 
ightly lowered in the frame. A French-fold 
Jeckle edge copy card in white is mounted on 
a grained panel with diagonal red stripes. Spot 


ighting will helo dramatize this settina. 
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COMING UP 





Arrangement: This window is a promot 
mens early ta tootweoar. t is made k Tt 
e centra nit witt a npoany ‘ 
Properties: Marbleized pedestal: f variot 


heights are pleasingly arranged and serve t 
display these shoes to their best advantaae. The 
two tall pedestals in the background support a 
glass shelf. The mannequin is placed to the left 


P 


ot the display, with the copy card in front. 
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Color Detail Is Important 


nothing startling about the 


HERE ts 
statement or misuse. of 
But 


only 


that the use 
a display 
to think 


color can make or break 
tendency 
a display while plan 
little 


Phe displayman 


frequently there 1s a 


ot the colors of 


Majo 


ning its details, and to give considet 


ation to the minor shades 


who thinks the proposed window or interiot 
right down to the least 


display through, 


color involved, will be rewarded by displays 
that 
all thei 

Consider, tor 
displays taking thei 
shown in 


and in the 


and personality 


stand out with a= lite 


OW) 
relatively 


trom 


three 
influence 
the first 


stance, 


simple 


the Chinese; they are and 


third illustrations above one at 


By SOL KAMENSKY 
J. A. Kirven Company, Columbus, Ga. 


millinery display 
The red 
pe rfect 


The 


interesting 


the lower lett below. 


was especially to do. 
natural grape trunks were 
the. toast-colored millinery, while 
gold jewelry, natural sand 


linen apparel fut 


brown 
toils. tor 
heavy, barbaric 
and the Carnegie blue 
nished good color accent detail. 

Color was no less important in the other 
(Chinese lime, beige and tur- 


tomato- 


windows 
sparked 
yellow 


two 
with a 


grape 


shantungs 
and a 


quote 


colored screen trunk 


entwined with bamboo leaves being used in 
one, tor example 

In the footwear window we used gun metal 
beige 


beige touches, a 


brown 


black panels with 


gown and displaver, shoes, and a 


CH }} ES E 





green “blurb” to give the fashion story of 
beige with deep brown accessories. 

In the center, above, is a display tor Marie 
color adding drama. 
was a lime 


bound in raw 


with 
skirt 


Karle cosmetics, 
The dressing table green; 
the tomato-colored top was 
hemp, emphasizing the natural bamboo tones 
of the three-panel screen used as a_back- 
ground for the table unit. 

And finally, the children’s apparel display 
for the tence, 
splash of 


natural board tones 
whitewash, natural 
color from the hollyhocks. 

It is easily seen that we depended almost 


entirely on careful selection of color to make 


involved 


sand—and a 


these displays effective. 
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—Something new in window display, interior display, radio and news- article below. These photographs are of correlated displays based on 
paper tie-ups is taking place at Wieboldt's, as described fully in the the idea. Howard Oehler is display director— 


CHICAGO DISPLAY SCENE 


By JACK POLLARI 
Madigan Brothers, Chicago 


Hike Wieboldt stores in Chicago launched — of this merchandise in a prominently located tor themes to establish this) promoti 


a new fashion program early this spring window in all six stores. The department the customer's mind \ typical 


that merits careful study by other retail featured is then dressed to coordinate with 
item” of the matically posed on a deep pink raised 


display is pictured; it shows three suits 
organizations contemplating a new flavor in the window, showing the “star 


their stvle presentation. The whole fashion week. Posters are located in strategic posi- platform. The musical decor is— swirl 


story is developed around a half-hour radio — tions thrpughout the stores displaying the around an upright sky-blue column, witl 


each Monday featured merchandise \ new fashion “run- the notes in black. The entire backgroun 


show which goes on the an 
floor 


might and is tollowed by a live model style ner” is promoted each week in this manner. is a deep pink, and the shavings on the 
the studio audience \n ad appears weekly in a metropolitan are in pink tones. 
paper showing the fashion star of the week. Shown also is a photograph of a depart- 


In 


This program is smartly “wrapped up” ment display which makes a perfect tie-t 


review presente d betore 


Phe fashions highlighted are announced over 


the air 
Howard Oehler, Wieboldt’s display direc with the name “Melody Lane” which gives with the window. The poster, which plays 


tor, then follows through by an installation  Oechler’s display staff splendid possibilities an important role, is light blue with black 


—Paul Bruneau, Baer Brothers & Prodie, did the display for garters and Pirie Scott & Co., based on a national advertiser's literature. . . . Photo- 
suspenders. . . . The garden scene below is by J. W. Campbell, Carson graphs by courtesy of F. A. Kuehn & Co., Chicago)— 














DISPLAY WORLD 


“oe 


ven 
Pad 
Ps eon oes ag a 


-— de ie ES. 


7TH WAR LOAN WINDOW THE EMPORIUM ~- SAN FRANCISCO 
MEN'S MANNEQUINS IN WORTHY ACTION 
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and white lettering; the keyboard is gray 

Phe reaction thus far to this unique pres 
entation has been most gratifying. (Photo 
vraphs are by Lester Hazlewood, display 
manager at the 63rd street Wieboldt store.) 

Getting on to others in the Chicago dis 
play scene, Paul Bruneau, display manage 
for Baer Brothers & Prodie, installed a very 
timely and newsy window of men’s garters 
ind suspenders Phe caption on the black 
Klastic is Back!” and_ the 


panel reads, 
seated man’s figure is jubilant over this fact 
The merchandise, expertly arranged in units, 
Hanked the central theme. 

J). W. Campbell, at Carson Pirie Scott & 
Co., interpreted a cool summer theme very 
neatly by reproducing a= setting on thet 
“Fabric Aisle” from an enlarged photograph 
sent by a well-known dress pattern house 
Note that the posing of the figure, the dress, 


—The War Bond display above is by Sam 
Blum, The Fair Store. . . . Ray Bianchi, Gold- 
blatt Brothers, combined the display of ap- 
parel and furniture effectively in his unusual 
settings for Mother's day. The slogan, "There's 
a great day coming — Mother's Day — May 
13th," was lettered directly on the glass— 


Se 
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the outdoor props, even the outside ha 
lantern, have been reproduced fait! J}, 
irom the photograph. Coordinating  . jt} 
national advertiser. help of this kind rr -lts 
in some of the finest presentations of © ish 


ion merchandise. The copy on the Ito 
reads, “Peppermint stripes for a sulti ' 

Sam Blum, at The Fair Store, went ut 
for the Seventh War Loan drive by i; -ta] 
ling huge built-up self-standing letter la 
graduated pattern in the foreground o ic 
ot his windows. The facings on the ers 
are blue at the base, air-brushed into lite 
at the top. The edges are bright red Jote 
the action compelling copy on the roll 
around the huge figure seven—Bonds 1ed 


while you wait; First Floor.”) The manne- 


quins holding the flags of all the United 
Nations were dressed in white. Floor and 
background were black. Each merc} lise 
plaque carried the message: “White Sauce 


for your Summer Wardrobe.” 































To make a window do two jobs in one 


calls for careful planning. Ray Bianeh 
Goldblatt Brothers, achieved it with his 
Mother’s day windows, presenting fashion 
merchandise and furniture—both at the same 
time. <A helter-skelter of packages and 
wrappings amid grown-up and children’s 
mannequins in “action” poses did the trick 

The first display showed a returning sailor 
package-laden, at the door of his home and 
with his mother joyfully welcoming him. A 
pet dog at his teet adds further human in 
terest. Another window (illustrated here 
depicts a scene in a sun-room filled with 
bright furniture. 


Another window, also illustrated, shows 4 
nursery with mother, father and baby and 4 
group of wrapped and unwrapped packages 
A boudoir scene shows mother with tw 
daughters, all busily opening gifts. .\nothe 
display shows mother seated at a iting 
desk in the study, opening a box of cand) 
with two children looking on. A  kitche! 
scene, tully appointed with modern turmtul 
and cabinets, shows mother busily mixing 
cake: the display was perfeet for introdu 


ing the idea of practical presents 
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NEW 
LOVELIER 
FIGURE-PERFECT 






OA ate 3 hee NAMM yaa as all 





i 


Skilfully Built 


by Master Craftsmen 


Papier mache Construction 
~ Plastic Hands 

Fool-Proof Fittings 
Removable Hands 
Two-Piece Bodies 
Glamorous Wigs 
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DISPLAY 


_..on and off the record 





intricate 
Le ded by intrica 
_ Practically es are Berthe Haz- 


sprites ie and Franz 
obbi, © : duri the prep- 

s uring 
omy. occ ebbi's Easter display 


. or 
aration . 
windows— 


it is S/Sgt- Howard Fan- 


meg 8 178th Engr. (C) 


505, Co. 
nn. ae c/o Postmaster, New York 
i : 


i r Howard was display 
City: before the Block, Memphis. The 
e was made inside Germany an 
kind of weather they were 
at the time— 


manager 
pictur 
shows the ie s 

“enjoying 


—Seated at his desk is M. Kimmelman, 
display director for The Boston Store, 
Erie, Pa., for the past 12 years. Kim- 
melman started in display in Pittsburgh, 
then was display manager for a Canton, 
Ohio, store for eight years before going 
to Erie. His hobby is hiking—not bad 
for these A-card days— 


—Jeannette Paskey, fashion coordinator 

of the Milwaukee Boston Store's display 

staff, points out a style detail to Dave 

Ostlund, the store's display manager. 

Both were recent speakers on the Mil- 

waukee Display Club's educational pro- 
gram— 


Hirshberg's, 
assistant to 
Kobacker's, 
play for Ste 


join friends in ham. 
ee. Formerly with Strouss- 
Youngstown, for Il years as 
Morris Black, and then with 
Orbin recently took over dis. 
rn & Mann, Canton, Ohio— 


urgers and coff 


—The rider 


ee : “ 
vial ete he old-fashioned high 


is Gen i 

manager for Mines 7 
Ohio. Sanders borrowed the ’ 
a display and couldn 
tion to try it out 

advertising manager 
temptation to 


Lima 
bicycle for 
t resist the tempto- 

- and Feldman's 
couldn't resist the 
record the scene 


: for 
posterity— 





tempto- 
Idman's 
sist the 
ne 


Write in for our Newest Holiday 


Display Papers now in process— 





BACK 
TO 
SCHOOL 


—At the top, by Eugene Supple, D. M. Read 
& Co., Bridgeport, Conn... . Center, by John 
E. Cooke, Coulter's, Los Angeles. . . . Below, 
by Donald Kester, Rothschild's, Kansas City— 


Comes August, and time tor the annual 
back-to-school promotion which does its bit 
to keep this month above water from a sell- 
ing standpoint. Kor August produces only 7 
per cent of the average store’s total sales 
volume of the vear, and ranks along with 
February (7 per cent), January (6 per cent) 
and July (6 per cent) as one of the four 
relatively “poor” months. Consequently it 
is all the more important to take full ad 
vantage of any logical promotion during 
August, and the annual back-to-school event 
is certainly both timely and logical. 

The following figures are an indication ot 
how sales are affected by back-to-school 
promotions during August; they are taken 
from the statistics of the National Retail 
Dry Goods Association and show the month 
ly percentage of sales on certain merchan 
dise as relating to the average store’s vearly 
sales on the same goods: For July, junior 


misses’ coats, suits and dresses, 7 per cent; 


for August, 9 per cent kor July, girls’ 


wear, 5 per cent; for August, 9 per cent 
For July, boys’ wear, 4+ per cent; for Au 
gust, © per cent 

So it follows that back-to-school displays 
are Of great importance in bringing to a 
store its due share of such wanted merchan 
dise, and that such displays must be planned 
with great care 

Phe handling of three different types ot 
back-to-school merchandise is shown in the 
displays pictured here, each from a different 
store and trom widely separated sections of 
the country Ph is by Eugene Supple, 
Phe D. M. Read Company, Bridgeport, Conn., 
and is done in the familiar form of a pri 
mary class schoolroom. It is handled with 
much attention to detail, including the cus 
tomary intantile drawing, the clock, and the 
pictures of Washington and Lincoln on. the 
background The card at the left says 
“Typical Grade Room Through — the 
courtesy of the Board of Education.” 

\pparel tor the student of college age 1s 
featured in the second display, by John F 
Cooke, Coulter) Dry Goods Company, Los 
Angeles The use of perspective is good, 
the natural stone wall and real foliage in 
the foreground blending in with the painted 
figures and the building in the background 
The three mannequins stand on a flagstone 
walk; the showcard also rests on the walk 


and bears the names of six local colleges or 


universities and the words: “Checked for — list. The fall fruit cascades from a 
College Wear.” cornucopia placed before a_ back 

Donald Kester did the final display for formed simply by a roll of seamless 
Rothschild’s, Kansas City, Mo., to point up The suspended card in the reat 
the importance of footwear on the co-ed’s “Compass points ... Campus pointe 
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On this page we show six of our beautiful and exclusive hand-painted Fall 
panoramas. One of the finest collections we've ever created—no other line like 
. it in the country. All are hand rendered by gifted artists who have captured the 
glory and eye arresting beauty of Fall with every brush stroke. Truly distinctive 
settings for any merchandise. The panoramas shown are all available in 100” x 87 

size—an entire window background for only $18.75. 





e, has 

thers show? ae 

ee , like this a 318” 

ive hand-pa-nted Pr almo 1 

This aa richne) ery Nature’ 

a quality. in a only 

mless fF SPECIAL SUBJECTS 

Subjects of your own choice can be Hand 

Painted in full Natural colors to your order 

for 40c a square foot (minimum order $6.95 

per unit), All you do is send us a rough 

sketch or clipping and size—And We Do The 
Rest. 


cece We're Mouing!eeece 


ON OR ABOUT JULY 12TH WE WILL BE ESTABLISHED IN OUR 
NEW, LARGER AND CONVENIENTLY LOCATED SHOWROOMS AT 


36 WEST 26TH ST., NEW YORK IO, N. Y. 
A Wonderland of Display Ideas 


We look forward to greeting you in our new home... here you will find that magic 
touch of imagination created only by WINDO-ART. 


@ 16 MODEL WINDOWS featuring the newest in 
@ FABRICS @ DISPLAY UNITS @ HAND PAINTED SCENES @ NOVELTIES 
@ FLOWERS e PLATFORMS @ LIGHTING EFFECTS @ PAPERS 


and everything in actual window set-ups. NOW—a post-war display dream. Ready a we 


about July 12th. You are cordially invited to visit. lg Ds Jou . . 
CoM aes isiienss 


S@eeeeeeeoeooeoeo ooo oeoooeee@ No. 888 AUTUMN GLORY 


\\ VJ MANUFACTURERS & TRIBUTORS OF DISPLAY PRODU 
a 
Winds. ae A al Now located at 4141 WHITE PLAINS ROAD 
NEW YORK 66, N. Y. 





A 


NATIVITY 


The following is @ quotation from one of the many letters 
received by One of our customers: = 
Night Window! The 


ur Holy 
pany should 


hile your com 
cators. 


a masterpiece is yO 
ed w 
Christian Edu 


7 “What 
hould be proclaim 


artist $ 
among 


be placed foremost 
e and overpowering 


rb, the spiritual not 
most 


“The art is SUPE 
ctness of the scene 


beauty is inspiring and the corre 


satisfying. 
“" approached the window in owe, remained in silence 
and left comforted by a calm like the benediction that 


follows after proyer. 


Write NOW for full details 


ORDERS must BE RECEIVED py AUGUST 1ST 
; TO ASSURE DELIVERY. 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 


California Made 
Mannequins... fe 

California 
Merchandise 


a 
| ys * REPRESENTATIVES 
WW" 


JACK CAMERON 


242 RIDGEWAY AVENUE + EVANSTON ILLINO!I 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 
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FUR DISPLAYS WITH IDEAS 


Phe 


orful shades such as red, blue, green, 


THOT? 


display, the m 


holding thre 


ixiom is elementary, 


] 


{ 


fascinating display 


battery of 


b 


Davton 


CLIC 


Nandi 


Phe 
ne « 


S S 


vt 


ted in 


first two 


xamples 
tory and 
Sec it 
elgl 
« Vent, 
| he 


and across the 


Ate 


nal s 


a 


plaine dl 


ctel 


Kid 


a 


city 
Phe 


Ts 


“Curly 
his br 
ource of 
ot the 
Phe 


Wild 


ore 


ot 


Comme 


Phe 
it 
Ph 


interesting 


( 


shoppe rs 
showing 


windows 


ie 


d 
Wi 


( 


first 


background was a line 
Locks the 


Caf 


the 


] 
Caracul 


slicker.” 


other 


story 


1 ¢ 


t 


next drawing was ot 


West 


six windows 


the 


behind a 


catching 


the idea 


hance of and 


interest; such an 


but it is one frequently 


costly, luxury met 


pictured here are 


Iving into the merchan 


up with a novel and 


idea which intrigues all 


isplavs wert 
treated 


Kumlet 


part ot a 
ndows similarly 
Rike Company, 


display showed caracul, 
draw 
little lamb 
hus the 


ur and the curly 


rusts.” origi 
chat 
amusingly ex 


“Billy the 


Were 


hero who has become 


a I Build 


were 


hard-working beavers” 


Whether it is the thought of 
luxury, comfort, or an amusing 
explanation of the nature of the 
furs . . . it's the idea behind 
the display that always counts. 


button 
Stor 


wearing a union 
laving bricks: “The 


Muskrat Mink at the 


lander’s magic blending wand” 


showing a beaver 
Cinderella 


touch of Hol 


and 
into 
with a ma- 
a lowly muskrat into a 


short 


transforming 
“The Little 
story for Juniors” — for 
was only playing 


Liclall 


sleek mink; Foxes Ja 


short chubbies ; 
“Sleeping Beauty she 
feminine opossum asleep on a 
branch; “The Uncle Wiggly Story 
Uncle Wiggly’s nieces bleach then 
with a from the 
rabbit Tale 
jungle cats gave up their spots” 


possum ’''—a 
trec 
in which 
sketch 


hair” caricature 


familiar stories; “Jungle 
how. the 
with the sketch showing a leopard who has 
stepped out of his skin and is clad in long 


underweat 


drapes for each window were 1n 


and orange Lighting was by colored #] 


and 


To dramatize the comtort ot 
cold William H 


rov's, Wilkes-Barre, Pa., gave 


spots. 


furs d 
weather, Cadugan, I 
over his « 
background to a painting of an ext 
which bore 


‘| he 


irregulat 


hand holding a newspapet 


lines about a cold wave valat 


formed by 
this 


the window was 
treatment Was 


Other 


paper and 


used down each side 


pages, 
props Cons 
branches 


of bare white 


The idea behind the final display—by 
City Was 
\ pal 

flanke 
The co 


with a ru 


R. Sims, Harzfeld’s, Kansas 


of extreme luxury and value. 


treuse background was used, 


drapes of gray seamless paper. 
and vase were painted gray 
surmounted by 


The show 


were 
multi-color. 
“About 


gold finish, and 


ural flowers in 


was headed, simply: furs 
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iscover / 





visit our showroom! see creative coordinated 
display units in papier mache, wire and fabries. 














home base, 


INI miles 
Robertson's Department Store, South 


north of my 


Bend, les the progressive town ol 
Niles, Mich This is an average, wide- 
awake, small community that you could find 


duplicated many times if traveled the 
Main \merica, but this 
city is something you wouldn't find anywhere 
state 
display-minded, as you will see. 


you 
streets of north of 


in any It is a factory that has become 


Now tor over 50 vears the display protes- 


sion has struggled behind glass to 


plate 


make the individual show window a power- 
ful force to. sell A display- 
man’s handicaps have been hard to ameliorate 
didn't much 


was in the middle or 


merchandise. 


because thre architect care 


whether a post on the 
Many openings into the 
that 


Practicalls 


end ot the window 


box-type windows were so small even 


a midget would have protested. 


no thought to the display of merchandis¢ 


was considered even up to a few vears 
ago as far as store front installation was 
concerned. Just a few weeks ago I saw an 


architect's plan for a show window with the 


middle of the window back- 


architect's 22-inch 


door right in the 
ground hie door for 
furniture windows has been a standard joke 


among displaymen tor years. 
Go out on the street after you read this 
and look up and down at the many stores of 


Main 


signs 


street 
that 


in all colors, jockey- 


various shapes and sizes on 


Observe the conglomeration ot 


hang trom all heights, 


ing for the customer's attention. If you live 


ina big city take in several blocks near yout 
location. Look your town or city over as if 
vou were about to buy the whole thing 

Now close vour eves for a second or two 
and visualize this same picture with every 
store with a new, postwar store-front of the 
latest design to fit the needs of the individ 


ual merchant, but blended 


bloc ks vitl all 


together in whole 
com 


bloc k 


upper tloors—if not 


pletely remodeled — painted in one 


Right here you probably say: “Quit dream 


ine!” But wait a moment; this is no dream 
at all, but actually a plan called “Moderniz 
ing Main Street” by The Kawneer Company 
and many alert postwar cities and towns are 
discuss this plan now; some are actually 
Startine to put it mto operation as a com 
Wut it }) ect 

In a recent issue ot Architectural Forum, 
Kawneer shows what can be done with its 


home town of Niles, Mich., with designs by 
Ketchum, Gina and Sharp, architects This 
is not taking one store front and putting on 
a new tace, but taking comple te blocks, toss 
ing them in the Kawneer hamper of creative 
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Think tis aver 


CE BY FRANK G. BINGHAM Sl 





that sell merchandise, and pulling 
them out in a neat 


store-tront packages that are thrilling to the 


designs 
series of wrapped up 
eye, attractive to the customer's pocket-book, 


stimulating to the cash register. 
Display clubs and 


been looking for something to do for their 


and 
display groups have 
communities for years, and | know of noth- 
ing as important to their future welfare as 
the modernization ot Main street. Here is 
a project that will take the cooperation of 
the display 
club or display leaders in each town would 
furnished the 


all the leaders of the community ; 
never be forgotten if thes 
spark that would help put this plan in mo- 
tion. A letter or card to the City Planning 
Department, The Kawneer Company, Niles, 


Mich., will give you and your display club 


complete information. When you read and 
study it, I think you. will agree with me 
when I say that a factory has become dis 


play-minded 


\\ ordisplay 5 3 


ered simultaneously to all retailers and it is 


Nylon hosiery will be deliv- 


EXPE ted to go over the counters on or about 


November 15, according to Women's” Re- 


porter. The same magazine also quotes the 
odds ot 1 to 7 that the Japs will quit by 
the end of 1945. If this is on the level, our 


postwar planning will have to be done in 
the next six months. Mitsut, Mitsubishi and 
Hirohito seem to control all the Japanese 
wealth and they don't like the “investments” 
our B-29s are making in their holdings. 

Santa Father Frost in 
Russia, but so tat Roth of Gardner 
Displays hasn't decided to export any. 


Claus is known as 


Karl 


of you who remember Brigadier Gen 
Robert L. Denig, U. S. 
who spoke at the Victory 
tion in June, 1942, will note with sadness that 


‘| hose 
eral Marine Corps, 


Display conven 


his son, Marine Capt. James L. Denig, 24, 
of Washington, was killed) in action. on 
Kwajalein . A road sign in Canada 
reads: “Choose vour own rut—vou will be 
in it for the next 20 miles.” ... V. W. Lutter, 
Phe Emporium, St. Paul, reports that his 


display department is fortunate in having 


Virginia Upson in charge of construction in 


his studio. Miss Upson has considerable ex 


perience in paper sculpture, papier mache, 
and puppet shows due to her long experi 
ence with the Edythe Busch Little Theatre 
Group of St. Paul. With the name of Up 


son, plus this experience, she should be able 
Lutter’s 
erably Charlie 


to raise wallboard budget consid 


Brooks, Jackson, Tenn., 
still insists I misquoted him on taking notes 
at the Read the 


please. [ am 


Chicago meeting last veat 


line just once more, Charlie, 
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very much in favor of anyone taking 
it 1s a lot clutter up a not 
than head. that for t 
that call for clear and quick thinking 
And right now one of things is 
final drive ot the Mighty Seventh War 

Have you done all you possibly can in 


easier to 
your Reserve 


those 


store to put this across? I saw a soldi 


crutches the other day, trying hard to 


along the street as fast as the others 
and most of the others, like myself, 
hurrying to get out to the Notre |) 


stadium to see Bob Hope and his War | 


show. The admission was one $18.75 
Bond tor a ticket, a bag of peanuts 
food, and a newspaper to sit on. Out o 
50,000 there, only this soldier and a 
hundred others have been touched by 
The rest of us have been blessed with 
measurement of distance, so thoughtfull 
ranged by our forefathers who loved 1 
dom enough to sail to these shores. 


least 
displays. 

Baseball Week Contest 
Is Won By Poitras 


T. Jimmie Poitras, Morley Brothers, Sa 


you can do is to help through T 


naw, Mich., won the window display contest 
featured the 1945 observance of Na 
tional Baseball week and has been awarded 
a $100 War Bond by The Sporting Goods 
Dealer, St. Louis, which sponsored the pro 
motion. In 1944 
all-expense-paid trip to 


which 


Poitras won a two-week 
for the 


National 


Minnesota 

entry in 

Fisherman's week competition. 
Second place was won by John N. Cleator 


winning window display 


Armstrong's, Cedar Rapids, who received a 
$50 Bond. Third place, and $25, was won b 
Joseph B. Whitney, VanDervoort Hardwar 
Company, Lansing. War Stamp prizes wer 
won by French Ferguson, Jr., Frank Brot! 
ers, San Antonio, for fourth place, and by 
Walter Krinkelbach, Mast’s, Inc., Seattle, 
and Walter J. Vogel, R. S. Elliott Arms 
Company, Kansas City, who tied for fiftl 

Outstanding entries were presented = } 
Charles E. Kirk, C. B. Kirk Company, Mu 
cie: Edward H. Tackney, Tool Shop Sport 
ing Goods Company, Detroit; Vito Mielk 
M. & M. Sporting Goods Company, Irving 
ton, N. J.: Ed Brendamour, Ed = Brend 
mour, Inc., Cincinnati; Milton Krooks, A. G 
Spalding & Brothers, New York City; E. N 
Sandifer, Tenk Hardware Company, Quin 
Il., and Art sailev & 
Champaign, Il. 


} 


airman, Himes, 
Rochambeau Takes Over 
Display For Carl's 


Formerly connected in a display capac 


with a number of New York City. st 
and with Robinson's, Los Angeles, and n 
recently a dress designer in Mexico ( 
Raimund Rochambeau has been named 
play manager tor Carl's, San Antonio 
succeeds) Robert Findlay, who has tak 
similar position with Joske’s, of thi 
CIT 


St. Louis Guild 
Has Party 


Members and guests of the St. Louts 
play Guild met the evening of May 19 at 
Forest Park hotel to 


enjoy a. dinner, 


dancing. 


lowed by 
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White Bin Branches 


This beautiful display was created by Andrew Matzer, display director, 
Rollman's, Cincinnati, using White Fir Branches from the high Sierras of 
California. 


White Fir Christmas Branches are a flat type spray, very uniform as to 
shape, and one of the most popular sprays ever used. 


24' $ 35.00 per hundred 
30" 60.00 per hundred 
360 85.00 per hundred 
48" 125.00 per hundred 
60" 200.00 per hundred 
fi 300.00 per hundred 


The above are available in any color and any finish, except flock: for 
flocking, add one third to prices shown. 


More Displays 


Santa Cruz, California 


Antt ny 
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FACIL-FAB 


WRITE FOR FREE CATALOG Zod 
é 























































Get our new Fql] 
Catalog showing 


complete line of Noy. 





elties, Flowers, Patri. 
otic Numbers and 
Staples which can be 
purchased through 
your Local Display 

& 
Supplier. re 


OWL UNIT No. 110 





: SCARECROW ENSEMBLE No. 113 Realistic looking Owl standing on Rust limb decorated 
Self-standing Scarecrow, supported by wooden braces. Wine with Fall multi-colored leaves. Back disk of Orange 
coat with assorted color patches. Royal Blue trousers and sprayed with Red. Brown flocked lettering. Overall 
Black hat. Orange shaded pumpkin surrounded with multi- size approx. 22 in..................0. cece eee Each $4.95 
colored Fall leaves. Fall sign on wooden stick. Stands on 
Green base sprayed with Fall colors. Approx. overall size a 
28 in. ae. | N 
CLLE LE LLABDLMG All 


0 


Items | 

on these cts 

Pages § ° 
are 


Made 
of 

“FACIL- 

FAB” 


RRA AAAAAAAA 











When in New Yor 
Visit Our Showroom 





SCHOOL ROOM No. 111 
Self-standing Professor dressed in Black gown and hat, 
holding Red book. Blank Black slate (write your own 
message) with Gold and Red trimmed border standing on 
three wooden legs. Approx. overall size 25 in..Each $5.50 


Gold 


FALL ENSEMBLE No. 112 
and ¢ 


Rust bark, shaded and trimmed with air-brushed multi- 
colored leaves. Standing on simulated grass base. Rust 


Squirrel, White flock and ee trim. pe Po & FA C j L FA B R { Cc S Cc Oo pA PA N Y 


approx. 36 in. 
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STAR FLOWER SPOT 


No. 501 
MT. ASH SPOT No. 500 













splay \ Five 3 in. leaves and 3 nat- Six 6 in, Flowers with three 
‘ he ural Pinecones. Approx. over- 5 in. leaves. Approx. over- 
i- all size 12 in.......Doz. $6.00 all size 14 in. Doz. $12.00 
{ 
STAR FLOWER VINE 
| No. 495 
NOVELTY CLUSTER VINE Three 6 inch Gold flow- FALL COSMO VINE 
| | No. 496 ers, sprayed Orange, and No. 494 
| eleven 6 in. leaves. air- Six 3 in. assorted color 
1$ | Fifteen 5 in. Wine and Gold brushed in multi-colored Flowers and twelve 5 in. 
| leaves, together with fifteen Fall shades, made into Green shaded leaves as- 
| natural Pinecones, grouped into attractive Vine. Approx. sembled into smart looking 
ese attractive Vine. Approx. over- overall size 40 in. Vine. Approx. overall size 
| all size 40 in....... Each $3.95 ........ ....Each $2.95 40 in...........Each $2.25 





, York 
w room 


“FACIL-FAB’ GRAPE LEAVES 





Wo. 23 5 in. $ .95 Doz. 
No. 250 6 in. 1.70 Doz. 
OWL SPOTS No. 115 ALSO OAK LEAVES COREAPSIS on BAR No. 491 
Gold body with Brown flocking. Orange beak = rs Sn — oon Two Gold flowers, shaded Orange, one 10 in., one 7 in., 
and claws. Overall size approx. 7 in.. .Doz. $6.00 No. 385 12 in. 3.50 Doz. arranged on Bar with nine 7! in. leaves, airbrushed in 


multi-colored shades. Approx. overall size 48 in. 


Ill W. 24th ST., NEW YORK CITY I! ) ; Pach $488 
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KORRECT-WAY 


American Girl 


MANNEQUINS 
ct new sertes of low-priced fr 













































































F 2108 Jr. 


She WHotd’s Greatest Ma mequin Value From 
THE MANNEQUIN CAPITAL OF AMERICA 


e Latest Stylized Coiffures + Pro- 
fessional Make-Up « New Skin- 
tone Finish « Lightweight two-piece 
bodies « V-100 Plastic Compound 
Construction « ‘‘Snug-fit’’ Metal 


Waist Fittings « Adjustable Self- 

No other 
Mannequins aligning Shoulder Fittings « Hairline 
ATANY PRICE — Spring Tension Wrist Fittings « Metal 


offer these 
features 


Base Plates — Square Uprights 
¢« Metal Reinforced Ankles 


KORRECT-WAY DIVISION OF AMERICAN FIXTURE & MFG. CO. + ST. LOUIS 








BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display & Supply Co. 


MEMPHIS 
Wray Williams Display Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
Grant & Silvers, Inc. 


MINNEAPOLIS 


L. E. Hier Display Equipment Co. 


: \ PHILADELPHIA 
4’ Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


ISD: TY £0U 
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| WPB Revokes Order Barring 
New Product Display 

The War Production Board has dropped 
its regulation preventing the display of post- 
war product models when such models are 
“made for bona-fide experimental purposes,” 
although companies “may not make such 
models solely tor display purposes.” 

For several months the WPB has. pet 
mitted firms to build postwar models so long 
as they cost no more than $5,000, came undet 
priorities regulations, and were not used to 
promote sales or create consumer demand. 
But the WPB found that this brought griet 
in its wake, since it imposed on the govern- 
ment agency the task of deciding when an 
exhibited model did or did not stimulate de 
mand and sales. On several occasions such 
models were ordered out of exhibits, al 
though the WPB_ ultimately “decided that 
photographs of the new device could be 
shown. 

The new ruling is expected to ease the 
situation materially. 


Jam-Control Tacker 


| Placed On Market 


\ plunger type hand tacker that embodies 
an improved and revolutionary jam control 
is being placed on the market by The Bur 
gess Fastening Company, 1220 West Ninth 
street, Cleveland. One model of the ma 
chine is for use with heavy wide wire staples 
and another for fine wire staples. The ma 
chine is finished in a dull brown crackle 
that reduces glare, while parts are plated to 
eliminate corrosion. Another feature is an 

| extra wide nose cover to permit quick un 


clogging 


| San Antonio Club 
| Elects Officers 


| 
The following officers have been elected 
for 1945 by the San Antonio Display Club: 

| president, Perey Cockrell, Hutchins; first 


| 
| 


vice-president, Herman Riegel, Wolff & 
| Marx; second vice-president, Wendell Pat 
ter, Sears, Roebuck & Co.; treasurer, Ralph 
Bushell, J. C. Penney Company, and secre 
tary, Miss Pat Patterson, Joske’s 


_ May Company Appoints 
| Henry Morris 

The May Company, Baltimore, has named 
Henry 1). Morris as display manager; he 
replaces Kenneth Hildreth, who recently 
joined J. N. Adam & Co., Buffalo. Formerly 
Morris was display manager for the Schleis- 
ner Company, also of Baltimore. 








COMING UP! 


National Swim-For-Health Week — 
June 25-30. 
Dominion Day (Canada)—July 1. 





Independence Day—July 4. 
St. Swithin’s Day—July 15. 


U. S. Coast Guard Anniversary 
(Formed in 1790)—August 4. 


National Aviation Day—August 19. 









































































RICHARD ROWLAND 


117 MACDOUGAL ST. 
NEW YORK 12, N. Y. 
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Displays That Sold To Men 


The first display is by W. Arthur Gray, Lansburgh & Brother 
Washington, and comes as a timely reminder that there will 
more adult men going to college this year than for some tim 
the past. The nature of the display permits showing a 
variety of merchandise. 

Two good accessories windows are also seen in the disp! 
illustrated above; they are by Donald Kester, Rothschild’s, Kan 
sas City, who makes effective use of simple properties. 

\t the left center 1s a very conservative type of displa 
French Ferguson, Frank Brothers, San Antonio, in)’ which 
mannequin stands within a baroque frame. The background 
in a shade of coral, with the frame in aqua and the drapes 
rust color 

Another display by Donald Kester is at the left, below 
Western atmosphere making a tie-in with Hickok merchand 
of Western inspiration. 

Immediately below 1s a display in which the displayers w 


set on great slabs of simulated oak trees, with leaves and 
| 


in the Background. The window was used by Neiman 


Company, Dallas, where Guy Malloy is display director. 
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“85% OF ALL BUYING IS THROUGH THE EYE” 


[his statement was made by one of the Nation's leading sales executives at a meeting of 
displaymen, as the result of survey. Let's not overlook its importance in planning retail sales. 


| D thidealanates from your viewpoint, the eves have “IT” wherever retail selling is done. What 
the public sees in your store has the most profound etfect upon your cash register. There should 
be no doubt in your mind today of Display’s great part in the merchandising of the future. Serious 
thought is being given to new techniques and equipment for Display. Why not plan now to provide a 
budget to do a sufficiently powerful job to get the maximum from your best producing sales medium ¢ 
Invest 43 of your promotional dollar in Display. The eves of your customers will do the rest for you. 


* 


Members of the National Association of Display Industries 


Adler-Jones Company L. A. Darling Co B. A. Jacobs Co. Nat Siegel Fixture Co. 

Advertisers Display & Dazian’s, Inc. A. Lutz Silvestri Art Mfg. Co. 
Exhibits, Inc. Decorative Plant Co. Maharam Fabric Corp. Standard Fixture Co., Inc. 

Aladdin Fabrics Display Equipment Corp. Mechanical Man, Inc. Staples-Smith Co. 

Allied Display Materials,Inc. Display Products Co. Messmore & Damon, Inc. Starkman Display Center 

American Fixt. & Mfg. Co. Display Sign Center, Inc. Mileo Mannequins W. L. Stensgaard & 

Arrow Dec. & Fixt. Co. Durable Displays, Inc. Old King Cole, Inc. Associates 

Austen Displays Facil Fabrics Co. Reflector-Hardware Corp. Timbertone Decorative 

C. Barrango Co. Gardner Displays Co. The Reyburn Mfg. Co., Inc. Timely Service 

Bliss Display Corp. Garrison-Wagner Co. Rip Studio Co., Inc. 

Eve Brueser Studios, Inc Earl W. Gasthoff Co. Roval Paper Corp Jas. B. Williams, Inc 

3ulkley, Dunton & Co. General Display Corp. Schack’s, Inc. Sue Williams Studios 

The Carrata Co. Grant & Silvers, Inc Scheuer Mfg. Co. W. M. Zeppen-Field Studios 

L.. J. Charrot Co., Inc. The Greneker Corp. Sherman Paper Products Display World, Associate 

Coy, Disbrow & Co. Victor Haida Displays, Inc. Corp. Member 

Crystal Fixture Co. Al Halverson, Inc. Shoe Form Co., Inc 
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What's New... 
IN POINT-OF-SALE DISPLAY? 


— Surrounding the display for 
Chelsea cigarettes is a very au- 
thentic looking reproduction of 
a fine antique frame. The 
"Vogue-like" treatment gives the 
display added effect. Created 
and manufactured by the Einson- 
Freeman Company, Inc., Long 
Island City— 


penn 


—More than 5,000 of these combina- 
tion display and merchandising cabi- 
nets were produced by Harve Ferrill & 


—Produced by Zipprodt, Inc., ; : a | = -_ Co., Chicago, for The Permo Products 


Chicago, for Baver & Black's Corporation; a compact unit, it is only 


“Blue Jay" foot products, this 12 by 9 by 8 inches; the face is glass- 


display features corn plasters. covered, while two drawers in the rear 


The centerpiece shows a danc- provide space for ''Fidelitone' needles— 


ing couple, and two side cards 
(not shown) play up the chief 


items in the "Blue Jay" line— 


—This new lipstick 
counter display has 
just been released 
by Pond's Extract 
Company, New 
York City. The case 
has an acetate 
window and holds 
six lipsticks. Over 
each stick is a col- 
or sample and de- 
scription, while sug- 
gested shades for 
different complex- 
ions are listed on 
the base— 


i —This is the 
second in a 
series of four 
big displays 
covering the 
four seasons 
for F. & M. Schaefer Brewing Company in all its 
retail outlets. The objective of the campaign is to 
do a series of girl pictures in a fresh and distinc- 
tive manner, but with restraint. The display is by 
Einson-Freeman Company— 
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For permanent outdoor signs 
—and for many other types 
of sign and display work— 
durable Douglas fir plywood 
provides the ideal material. 
There are two types of Doug- 
las fir plywood; Moisture-re- 
sistant for indoor use, and 
weatherproof Exterior-type 


(grademarked EXT - DFPA) 


As a matter of fact, Douglas any finish quickly and attract- 





for permanent outdoor use. 
Several proven examples of the 
latter application are illus- 
trated. The Oregon State 
Highway Department has been 
using plywood signs for more 
than 8 years, choosing the ma- 
terial because of its durability, 
workability, paintability and 
its remarkable resistance to 
weather. 


Ort 


GENUINE Ie 
IWATE (5 QED 
Douglas Fir Plywood : 


WALLBOARD 


-PLYSCOR 


fir plywood might well have 
been developed to meet the 
special needs of sign and dis- 
play work; it meets those de- 
mands that well. It is light in 
weight, strong, durable. It 
comes in large panels. up to 
4x8 feet, holds nails and 
screws at the edge without 
splitting, can be bent without 
breaking or cracking, takes 


LARGE. LIGHT. STRONG. 


Real Wood 





DB. F. PP. A. 
INSPECTED 


ERAS + 


SPECIFY DOUGLAS Fl 


ively. 


In your postwar work, con- 
sider the advantages which 
will come from a broader use 
of this modern ‘‘miracle 
wood." If you'd like more in- 
formation about plywood for 
signs and displays, we'll be 
happy to send it free of charge 
to any point in the United 
States. 


Plan to use Douglas fir plywood 
for all postwar sign and display 
work. The increased capacity of 
the plywood industry will make 
more of this ‘‘miracle wood”’ 
available for civilian use than 
ever before—the moment war re- 
Strictions are lifted. 
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Display Merchandising ... 


By De SAULT MRA 






















This is a novel idea for "foundations" on which to show merchana se. 
Nos. |, 3, 6 and 7 can also serve for display decorative treatments, 
chiefly as a background for a merchandise grouping. Corrugated board 
or wallboard can be used, either painted or covered with plain or 








decorative paper. Curtain poles can be used for the rods. 





= 











—No. | shows an accordion pleat 
in equi-distant angles. The mer- 
chandise is shown on the lower 
slanting surfaces— 















—No. 2 has the pleats arranged 

in such a way as to form horizon- 

tal shelves on which the articles 
are displayed— 












i, 






—No. 3 provides considerable display 
space by using almost all the surface of 
the slanting shelves— 









—No. 4 is a good unit to use for counter 
display, because merchandise can be shown 
from both sides— 












—No. 5 is the same as 
No. |, except that the 
panels are much longer 
and a colorful awning 


has been added— 











— 
—No. 7 is the same as No. 5 ex- 4 
cept that it is set up on the panel & 





ends in order to form a screen 
effect— 


y 




















—No. 6 is a combina- 
tion of Nos. | and 5, 
introducing an interest- 
ing arrangement; the =| ¢— — = — c > 
wider fixture is kept 
shorter than the upright 
one— 
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For Your Fall Windows 


These saucy little heads, of acorn design, were cleverly sculptured and are 
hand laid in quality Papier Mache, finished in blending Autumn oil colors of 
reds, browns, yellows and greens. Oak leaves are appliqued on sides as 
hair-dos, heavy black fabric fringe as eyelashes. Each head measures 11 
wide, 14° high, is 4. deep bas-relief and has a 5 heavy twisted vine 
stem. Four different heads in set. Sold in sets only. 


Combine these sculptured heads with the colorful Comura illus- 
trated at the left to make the smartest Fall windows in town. 


G-450 ‘‘Autumnettes”’ Sculptured Heads 
Set of 4 Lena $25.00 


In quantities of 5 sets. Each Set of 4. $22.50 





G-451 
‘‘AUTUMNETTES”’ 
Comura 


Background of fall 
ing oak leaves sil 
houettes smart little 
acorn heads. Silk 
screen processed in 
10 full rich Autumn 
colors on flexible 
Comura stock. Use 
like wallpaper, cut 
to size, mount or 
staple to any back- 
ground. Size 15'x 
90” Ea. $3.75 





_ 


G-455 ‘“‘GIANT OAK LEAVES” Sculptured 
in relief, laid in quality Papier Mache, beau- 
tifully finished in oil and lacquer paint in 
variety of blended fall colors. Assortment 
furnished on each order. Size 30° long, 15” 
wide, 6 stem. Minimum order 6 leaves. 
Ea. $4.50 Per Dozen $48.00 , ; 
Suggested window treatment 


W. L. STENSGAARD AND ASSOCIATES, INC., 346 N. JUSTINE ST., CHICAGO 7, ILL. 
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Coordinating 
COLOR AND LIGHT 


By HARRY FREEMAN 
The Colorvator Company, Pawtucket, R. I. 













ored light we can quickly change the en 








The lighting engineer is the champion of 








high footeandle levels as the solution of vironment of a product and eliminat. jn 
some selling problems, while the colorist many cases the need of repainting where the 
will present his side by pointing out that use of colored light might accomplish the 
brightness and color play an equal part in desired change. The new lighting sources 


have no end of colored light possibilities 
and the colored light of the future definitely 
will require a better understanding of hoy 
to use such light correctly. 

When light is inadequate, the focusing 
muscles of the eve try vainly to see the 
object clearly. Failure to do so prompts it 
to try again and again until a headache or 






the commercial tangle of how to see your 
products best. Both recommendations play 
a part in the drama of good seeing. Neither 
must be separated from the other because 








color and light must be coordinated for suc- 






cessful results. 

Modern merchandising is dependent on 
good lighting —both natural and artificial. 
The buyer may choose his wares with a 







other nervous reaction results, or the cus- 


tomer leaves in disgust to spend her dolla: 





small amount of light, of course. But more 
light can actually force the purchase, if 
the light is the proper type and correctly 
positioned. We must also have a_ proper 
field of color and values to use this light 





where the merchandise may be the same 






article but seen under better use of color 
and light. The same conditions can be ex 
pected when everything about the point of 
focal interest is glaring and = distracting 
Brightly colored walls can be a bad handi- 
cap, and dark colored surroundings an ob 
stacle. Both must be balanced for effective 







effectively. 
Every shop depends on artificial light, but —Mixing colored lights— 
the best lighting system is a weakling when 








surrounded by dreary, drab colors. There- 
fore our plans must be built around artificial use. 


The background for displayed merchandise 





light and good colors. 
Color may produce a 
atmosphere or it may cause a gloomy, de- 


cheerful, inviting should usually be complementary to the 
principal colors of the merchandise. When 






the merchandise is of varied colors, the com- 
plement is found by visualizing or actually 
mixing these colors in the proportion in 
which they are used with either light or 
painted surroundings. A simple and_ easy 





pressing one, devoid of character. Colors 
may be sullen or cheerful, stubborn or 
agreeable, restful or disturbing. They may 
be advancing or receding. In colors as in 







objects we have weight of effect. This term 
describes a personal or functional require- BLACK manner to find whether your colors are truly 
on GRAY complementary 1s to mix two pigment colors 

together and you will find a neutral gray 1 






ment which color should satisfy to be con- 
sistent. As an example of weight of effect 
of color, it is reasonable to expect a rail- 






the proportions are equal; for example, ve 
low and violet are complementary and when 






road train or a heavy truck to be painted 
a milk truck white, mixed together become gray. In the sam 






black or deep green, ol 
or a fire engine red; but let us use pink way, green and red or orange and blue be- 
or orchid on the train, the truck, or the fire come gray. Care should always be used 





when handling colors to keep the hue soit. 





engine—by weight of effect this becomes re 
pellent because the colors are inconsistent 





the chroma not too intense, and the volume 





reasonable and closely associated so. the 





with one’s sense of appropriateness. 





—Mixing colored pigments— 





steps in contrast will not exceed one to five 
What is seen and how it is associated 
object 


There should always be a color scheme ot 






a color plan. This usually includes one sub 





ject matter featured in a dominant color, surfaces on which an opposing colored light = in the field of colors can make the 



























inviting attention which is enhanced by the has been focused causes a complete change — attractive or obnoxious even under the tull- 
sparkle of accent colors. There is a_be- in the color effect. A red light on green est lighting standards. 
ginning and an end to color for merchandise — walls results in a drab gray. A red light So much has been done through coordina- 
decoration. The beginning is the considera- and a green light directed onto a white tion of color and light within the last few 
tion of the personalities of those who are wall give a yellow or yellow-amber color. vears that merchants everywhere recognizé 
to see the object. We just don't show eve- 9 Green, red and blue lights directed onto a the importance of color as never before y 
ning gowns in the same manner in which white wall give the effect of white light. Those who have approached the problem as 
we would show merchandise sold in the dime | These combinations of lighting colors from one have found that practices of yesterday 
stores, and neither do we load up a display = green to blue, and violet to red are the are outmoded and that the brightness fac- 
area in the same manner as a drug store same as in paint mixing, but follow a differ- tor, “foot lamberts,” plays more of a part 
when we are showing men’s shirts, smart ent composition of effects than that of mix- than the old footeandle of yesterday; that 
jewelry, or turs ing paint pigments. with new lighting sources, an understand- 
Colored light focused upon a colored sur- Light may be used to accentuate and — ing of color, and the development of artist 
face produces an effect over that surface — strengthen weak tints of the same color, or — practices, the world of retailing will open 
similar to that produced by paint. A col- we can tone down colors in conflict with up vast new vistas of truly modern met 
ored light directed on white or light gray each other. With the careful use of col- | chandising. 
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structed — Overall Measurements 66'' 
High, 42'' Wide, 20'' Deep. Extremely 
Colorful. 


? GIANT SLIPPER — Papier Mache — Full Round — Wood 
Reinforced — Overall Measurements 
44" High, 19'' Deep, 64'' Long. Open 

Top—Color Optional. 


3 GNOME—Papier Mache—Full Round—Sturdy—Overall 
Measurements 42'' High, 24'' Wide, |2'' Deep. 
Assorted Colors. Sitting or standing. Tree 
log separate. 





DECORATIVE DISPLAYS 





3 NEW NUMBERS 


] SANTA CLAUS—Papier Mache—Full Round—Well Con- 





56 THOMAS STREET 
NEW YORK 13, N. Y. 
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FLASH! 


“SYLAGLASS” 


FIBER FLOSS 


(Commonly Referred to As Spun Glass or Angel's Hair) 


NOW AVAILABLE IN 
' Breathtaking Pastel 
BLUE— PINK — YELLOW— GREEN 


COLORS 











(Write for Sample Folder and Price List) 


Now, in response to the demands of hundreds of Display 
Directors from Coast to Coast we are proud to an- 
nounce that SYLKGLASS Fiber Floss is available in four 
of the most popular pastel colors and WHITE. 


Unsurpassed for creating ''snow," ''cloud," "wave,' 
uu tro uw ial uw 
smoke," "'suds,"' and "dream" effects. 


Quantity is limited at present and orders will be filled 
as they are received. Don't delay—AIR MAIL, TELE- 
PHONE or TELEGRAPH for samples and price lists and 
be the FIRST in your city with displays of this stunningly 
beautiful material. 


@e JOBBERS! Write for Particulars Wi 


RADIANT 
GLASS FIBERS COMPANY 


208 E. 27 St. - - New York 16,N.Y. - -~ Tel. LE 2-1932 











JUNE, t°45 


SDA Selects Dates 
For 1946 Conference 

The Southern Display Association 
educational conference and exhibitio: 
be held at the Coliseum, Houston, on 


22-26, inclusive, next year if present ins 
remain unchanged. These dates were se! ted 


by the board of directors at a meet j 
Houston a short time ago. The ever ad 
been scheduled originally for a simil 
riod during the spring of 1945, but wa 


poned because of the Office of Derons 
Transportation's restrictions on such et. 
ings. 

Plans are being worked out, according to 


Glenn Hicks, publicity chairman, for an even 
bigger and better conference than art 
at first, with the belief in mind tl the 
ODT convention ban will surely be |itted 
by April, 1946. 

The SDA has appointed the following 
membership committee: K. V. P. Burnham 
Rich's, Atlanta, chairman; Charles Jarrell, 
Brown Department Store, Tuscaloosa, Ala 
and Elmore Rice, Frost Brothers, San An- 
tonio. As mentioned above, Glenn flicks 
Columbia Dry Goods Company, Ho 
has been made publicity director for the 194 
conference. 


Novel Display Cabinet 
For Timbertone Line 

A compact, attractive cabinet which pre 
sents photographs and sample swatches 
the company’s complete line has been pr 
duced by Timbertone Decorative Compa 
Inc., 15 West 24th street, New York Cit 
It is in response to requests by the firm's 
jobbers for a unit which would take up litth 
space and vet show up to 100 samples 1 
sizes sufficient to give a true picture of the 
product. Along the three sides of the cabi 
net are frames holding 8-by-10-inch phot 
graphs of the items in actual display use 
The unit’s overall size is 6 feet 9 inches b 
32 inches square. 


Pat McGruddy Joins 


| LaSalle & Koch 


Patric McGruddy has resigned his pos! 
tion with Montgomery Ward & Co., Detroit 
and will become display manager for LaSalle 
& Koch Company, Toledo, as of June 18. 

McGruddy recently served as one of the 
sponsors for a one-man show of the wate! 
colors and drawings of S/Sgt. Michael 1 
Getsoff, 98th Chemical Service Company 0! 
the army. Getsoff was formerly engaged 1! 
display work in Detroit but is now station 
somewhere in the Southwest Pacific 


Greenberg Returns 


| To Display 


After some 30 months in service, Julius 


| Greenberg has returned to civilian lite a! 


the operation of the display firm of Artcrat! 
329 Carondelet street, New Orleans 12. Th 
products of a number of leading <ispla 
houses are shown in his new showroons, 4! 
Greenberg announces that he wishes to hea! 
irom other display sources desiring repr 
sentation in his territory. 
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The Parade of Stars 


For Smarter, Sales-Building Displays 


The new Sherman line of pictorials and continuous design 
materials brings you a great parade of outstanding ideas to 
create store traffic, build sales and prestige! Every design a Star, 
created by talented display artists. There’s a world of human- 
interest appeal in every one... with brilliant seasonal colors to 


set the pace for smarter window and interior displays! 


o\ Seasons ai 
we Cyreetings. ~ 
> ai wi ee ae 


oo + 
se 


“i 


and many others . . . You will find many other brilliant pic- 


torials and continuous design materials illustrated in full color 
in the new display guide. Included, too, is up-to-the-minute 
news on the style-leader, 8-foot Giant-Curve and the other 
colorful background materials which are proving such a boon 


to over-worked display staffs. 


Shetmun 





START YOUR DISPLAY WITH A SHERMAN PANEL... WELI 
BEGUN IS HALF DONE. It’s the quick, easy way to make out- 
standing displays . . . for you immediately have both a display 
theme and a color scheme to speed planning and installation. 

The pictorials shown on this page are but a few of the many 


in the new Sherman display guide for Fall and Winter. 





At Your Display Dealer’s Showrooms. See this parade 
of Stars on display in your dealer’s showrooms. Or write for 
the new Sherman Display guide. You can order with confidence 
from the guide, for all pictorials and continuous design mate- 
rials are illustrated in their true colors. 

SEND FOR YOUR FREE COPY TO-DAY! 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASSACHUSETTS 
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Title Registered U. S. Patent Office 
Combined with 

| MERCHANTS RECORD & SHOW WINDOW 

' Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
| 1. The Promotion of Display. 
|2. More Display Cooperation by Manufac- 
| turer and Merchant. 

. Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 
Greater Appreciation of Display's Power in | 
Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 


DISPLAY WORLD 


importance is made more clear and striking 
by reading what Quentin Reynolds, famous 
war correspondent, has to say about paper's 
place in war: 

“The quantities of paper needed in war 
are huge and our men can no more fight 
without them than without 
advance battalion medical stations with doc- 
tors operating calmly, unhurriedly, ignoring 
the roar of the The boys le there 
after their wounds 
usually, and not saying much. 


steel. I've seen 


guns. 
dressed, smoking, 
Off to 
crammed 


are 
one 
side are cardboard cartons neatly 
with all the paper wrappings from the field 
hospital equipment—gauze, forceps, scalpels, 
surgical needles; in fact, every article was 
shipped safely in paper. 

“If vou had seen these things, you'd know 
how paper helps to save our boys’ lives. 

“Wherever a battery in action— 
anything from heavy howitzers to mortars— 
there’s bound to be a pile of paperboard 
shell containers around. 
protected the ammunition all the long way 
from the factory to the front. Anyone who 
thinks paper isn't important ought to view a 
battlefield.” 


you see 


somewhere These 
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Walker Replaces Himes 
At Brett Stores 


Following the resignation of Leslie Hines. 
who entered a_ different retail ld. 
Bruce Walker has been made display and 
advertising manager for the Brett Storcs in 
Johnstown and Altoona, Pa. He wil! be 


assisted by Miss Lee Ebersole. 


has 


Devotes 30 Windows 
To War Loan 


Meier & Frank Company, Portland, (re. 
has given over the store’s 30 windows to 
displays in behalf of the Seventh War Loan 
ever since the drive started. Malcolm B. 


Tennent is display director. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Plenty Of War Work 

For Display To Do 
Victory over Japan is still in the remote 

but display can do its 


\ J day closer. 


displays 


share in 
There is still the 
which will 
they 


distance, 
bringing 
need for 


same great 


show and instruct the public on how 
can help with the war effort; such themes 
dramatization in order to be 


need constant 


kept uppermost in the public mind. 
“Beat Japan” 


Wash 


continued emphasis on 


There is no lack of themes 


is to be the major subject stressed by 
followed by 


plant production 


mngton, 


recruiting, wal (absentee 


ism and accident prevention included here), 


food, rationing (food, oil, gasoline and tires). 


and conservation 


Others include the “Don't Travel!” appeal, 


and this will become more important daily 


months as the 
takes 


for many redeployment of out 
Parenthetically, 
Q)thee ot 
effect that 


not 


| uropean torcees place 
that 


Defense Transportation 1s 


from. the 
to the 
“positively 


it can be said word 


the ban on conventions will 


he litted:” the ODT credits the elimination 


ff conventions as having saved more trans 


portation than any other single tactor 


Salvage campaigns tor scarce materials 


ust continue; anti inflation mMtormMation is 


essential—taking the torm = of reasons 


over-celling prices must not be paid, the 
and saving,” 
\lso ot 
danger ot dis 


Wat Bond 


planning 


spending 


held down 


1 “planned 


and why prices must be 


importance thre 


continume 


military mtormation, 


cussing 


yurchases, the use of V-mail, and 
] . 


ahead tor peace \nd coming up in the neat 
future will be a need for displays pointing 


“Mail early for 


and 


out Christmas tor ge@itts 


to men Women overseas 


Lome 


Phe necessity of paper salvage is only one 


item among many in_the above list, but its 
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THEN WAS WITH VARIOUS STORES THROUGHOUT THE COUNTRY 
WE FINALLY SCHANGED 
HAS REPRESENTED DURABLE DISPLAYS, INC. CHICAGO, ANO NAT SIEGEL AND 
SUE WILLIAMS STUDIO, NEW YORK city. __ 


MIGHTY PROUD OF 
THIS CARD ! 


PRESENTED HIM SEVERAL 
YEARS AGO DENOTING LIFE 
MEMBERSHIP... HE STARTED 
THE ASSOCIATION'S WOMEN'S 
AUXILIARY IN ISI4. HIS 
HOBBIES ARE FISHING, 
THEATRICALS, AND HELPING 
YOUNGSTERS PLAN DISPLAYS. 
o 


EG \ mt, 


HE WAS ONE OF THE FIRST DISPLAYMEN 
TO JOIN THE ORIGINAL DISPLAY ASSO 
CIATION BACK AROUND 1900 AND HAS 
ALWAYS BEEN ACTIVE IN 
a5;y SUCH WORK EVER SINCE. 


— 
<O\M STARTED IM DISPLAY wiTH THE 

TRADE PALACE , LA CROSSE, WIS. IN 1888, THEN THREE 
YEARS LATER BECAME ADVANCE’ AGENT FOR THE. 
GREAT BRITISH CIRCUS... FOR SEVERAL YEARS WAS 
CONNECTED WITH THE CIRCUS OR “THEATRE, BUT IN 
1896 WENT GACK TO DISPLAY AT WICKROM’S WINONA, 
MINN. WENT TO CHICAGO IN 1902 wiTH THE FAIR 


TO THE OTHER SIDE OF THE FENCE% AND SINCE 1939 





_ 








w- M- ZEPPEN-FIELD STUDIO 
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632--FALL TABLE DISPLAYER 


6' high, oval veneer table top 36” x 
24", legs 17", cedar poles, wood slab 
with Fall cut-out sign, trimmed with 
assorted Fall colored oak leaf sprays. 


An excellent decorative displayer for 
effective use with merchandise or 
sitting mannequin $22.50 ea. 


WRITE FOR OUR FALL 
CATALOG OF FLOWERS AND MURALS 


VISIT OUR SHOWROOMS 


Jobbers Inquiries Invited 





DISPLAY MANUFACTURERS MART, inc. 
“Everything for Display” 


3Sth STREET NEW YORK |, N. Y. 






34 WEST 











CEDAR BARK 


e CEDAR POLES 
e BIRCH POLES 
e@ CEDAR SLABS 
e BIRD HOUSES 


@ RUSTIC & BIRCH 
DISPLAYS 


e@ RUSTIC FURNITURE 


RUSTIC FURNITURE CO., Inc. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 











ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


DISPLAY WORLD 


*  - 
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—Members of the Memphis Disploy Club at a recent meeting— 






























Kingsley Studio Rome avenue. ( onsiderably more floor spac 
In New Location is made available by the change. The new 2 
— y : . F -< . on ie sidine 0 
The showroom of the Kingsley Studio, location eo visaitvinited brick building Dro} 
, , ; with Gasthoff's occupying both floors Nati 
New York City, has been moved to more ; leav 
convenient quarters at 32 Union square and Woo 
entirely re-equipped. A full line of the com- - 
wire i urP | es eeepc: : First Catalogue Issued 
pany’s light weight papier mache manne ‘ 
quins is on display, as well as masks and By Dingleman-Wolff 
millinery heads. The firm also operates a A catalogue showing the new fall 
repair and refinishing service for figures. Christmas lines of display papers just a1 
a nounced by Dingleman-Wolff Company, 112 
Additional Space Taken Went Shed sect, New Vock Cites. is now 
By Gasthoff's, Tampa preparation and will be available shortly. A 
Gasthoff's Manutacturing Company, Inc... copy will be sent to displaymen upon ri 
Tampa, announces the removal of the firm’s quest. This is the first catalogue 1ssued | 
factory from 1534 Fuller street to 316 South — the company. 
—Ilt was "Old Timers''’ night at a recent meeting of the Chicago Display Club, and some of 
those in attendance are shown here. Back row, in the usual order: H. H. Haney, president of 
the club; George Hermanson, 40 years in display; Phil Atlas and Robert O. Johnson, co- 
chairmen of the program committee. Front row, and their respective length of time in display: 
Harry Jones, 58 years; William A. McCormick, 47 years; Arthur Fraser, 50 years, and E. J. 
"Jim" Berg, 48 ycars— 
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No. 5176 FENCE SET 
Just one of our beautiful and extensive line 
of Flower Units, Garlands, Sprays and 
Drops. No. 5176 is 6 ft. high, 31% ft. spread. 
Natural Cedar. Fall shaded flowers and 
leaves. Fence detachable. Hanging sign. 


Wood circle Bases. 


$14.75 Each 





No. M-5711 DISPLAY PANEL 
Maharam offers a complete line of panels, 
streamers, etc. Above is ‘‘CLASS LESSON.” 
Silk screen processed in twelve colors on 
36 x 48’ deckled edge, seamless sheet 
mounted to 48’’ x 60°’ Turquoise Seamless 
paper. 


$4.95 Each 
(Unmounted $3.95 Each) 



















No. H-102 WOOD DISPLAYER 
One of am extensive line of fixtures and 
displays in wood, plastics and velvet cov- 
ered. Above is 19” high x 13” wide x 6)" 
dee; Finished in White. 
$3.85 Each 








DISPLAY WORLD 





Maharam 


“The DISPLAY CENTER 
of AMERICA” 















ERYTHING 


For 


offers 












TIMBERTONE TREE BARKS 
ON FIBRE BOARD 

The newest of our extensive 

line of Timbertone’s beauti 

ful creations. All the texture 

of Natural bark. Light in 

weight, but sturdy. Roll into 

trees, stumps or logs. Use 

flat for panel. 

No. 701 WHITE BIRCH BARK 
No. 702 TREE BARK 

3’ x 8’ Sheets $6.25 

ALUMINUM GRILLE PANELS 


4"" wide x 7’ long. Ideally 
suited for fixtures, unusual 
screens, pedestals, circles, 
decorative borders. Can be 


bent, 
color. 


can be painted any 
Hundreds of uses. 


$2.00 Per Panel 


Write for NEW CATALOG Showing 


Complete Fall Line 
Including: 


@FABRICS 

@ LEATHERETTES 
e@DISPLAY PAPERS 
@ROPING 

e@ RIBBONS 





\ 
@SPOTLIGHT BRACKET \ 
e@KWILT-BLOKS % 


e@LUCITE DISPLAYERS 
@JEWELRY DISPLAYERS 


@ WOOD FIXTURES, Etc. 





“The House of Service” 


FABRIC CORPORATION. 
@e NEW YORK — 130 WEST 46 ST. 


eCHICAGO 


@LOS ANGELES — 819 SANTEE ST. 





6 EAST LAKE ST. 





\ 
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No. M-6992 DIMENSIONAL SCHOOLHOUSE 


Maharam carries many beautiful dimensional 


and cut-out seasonal displays. 
effective. Attractively silk-screened 
en sturdy cardboard and d e-cut. 
flat and assembles in a jiffy. 


No. 5046 ACORNS ON BAR 
An example from our large assortment of Fall 


flower pieces. 


Above is very 
colored 
Unit ships 
$7.50 Each 





4 ft. overall—half-round papier 


mache Acorns. Fall shaded leaves. 4 to a box. 


$4.75 Each 





No. 113 FACIL-FAB SCARECROW ENSEMBLE 
Maharam has a complete line of FACIL-FAB 
Novelties, Flowers, Patriotic Numbers and Sta 


ples. Above is self-standing scarecrow in at 
tractive seasonal colors. Approximate overall 
s ze 28". $8.95 Each 


~? | £ 


COMPOSITION EAGLES 


r 


r 







Maharam offers a variety of Eagles in Gold 


and White. 


Above is available in 14” 


Wing 


spread in Gold $1.50 or White with Gold Trim 


$2.25. In 24° Wing Spread Gold $3.75. 
with Gold Trim $5.00. 


White 
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Important Announcement 





17th ST. 


237 W. 


THE FIXTURE MART, Inc. | 
314 W. Jackson Blvd., Chicago 





Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's Men's and Children's Models 


For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


SHUR-NUFF DISPLAY MATERIALS 
600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 


NEW YORK CITY 











FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS 
IN ALL MEDIUMS 






Fall 


ready by June Ist 


Our utstanding Line of and Christmas 


s will be 


TALLY-HO Display Studios 


150 E. 28th St. New York City 16 


Now in Lovely, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 
(\ 


These beautiful hangers are made of cellulose 
acetate, have non-slip notch to prevent gar- 








ment falling from hanger. The supply is 
limited, so order yours now. AIl colors. 
To Make Selling Quicker, Easier 16 
~\ 
Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 


All sizes from 1 to 54. Actual 
size, 2%4°° diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, ie) 

12". high by 4” wide. Either style, each..... Cc 


NATIONAL HANGER CO. Inc. 


253 WEST 26TH ST. NEW YORK CITY 1 


ful in appearance. 





Emhoff Succeeds Finkelstein 









Store Fronts Featured 
As "Machines For Selling" 
A tully 16-page booklet 





illustrated 






st 
published by The Kawneer Company, _ jo- 
neer store-front manutacturer, will be o> jn- 
terest to displaymen. Based on ove; 40 
years’ experience in the store-front tld. 
and on intensive research with outstan ing 
authorities on store architecture and ull 


merchandising, it explains a new concep: of 
store-fronts as retail advertising—" Mac} snes 
For Selling’—as a part of the store rather 
than as merely a part of the building. 





According to Kawneer findings, maxi: um 
results in customers pulled in = and es 
made can be obtained where the probicms nte 





of the individual store are analyzed ais a 
store-front created to 
individual problems. Working with archi- 
tects in various localities, the Kawneer or- 


design solve 1 se 





ganization will asssist retailers in obtai 
such “Machines For Selling” when build 
restrictions are lifted. 

For a copy of the new booklet writ 
Kawneer Company, 915 Front street, Niles, 







Michigan. 





Memphis Meeting 
Well Attended 

The monthly meeting of the Memphis Dis- 
play Club was held, following a buffet sup- 
per, at the showrooms of the Wray Williams 
Display motion 
unanimously to confer an honorary member- 
ship on Kearney Sobral, former president; 
Sobral is now display manager for Dalton’s, 
A feature of the evening was 






Company. A was carried 






Baton Rouge. 





a draping demonstration by Louis Cochran, 


B. Lowenstein & Brothers. 





Promotional Production 


Adds Poster To Staff 





R. E. Poster, recently retired army captain 








meee ‘ : ks F101- 
of New Canaan, Conn., has joined the Pro- ght aut 
motional Production Company, 11 West 42nd ig 
street, New York City, as head sales rep- ept 
resentative. He was formerly associated BH 
with the metallurgical engineering depart- her 





ment of Jones & Laughlin Steel Corporation 
Pittsburgh, before enlisting in 1939, 











Annual Issued 


By Detroit Club 














The 1945 annual of the Detroit Display 
Club has been sent to all members. Besides 
listing all ofheers and members, an honor 






roll of Detroit displaymen in service is in- 
cluded, four of whom died 
killed action. A the 
is a review of 30 years of the club’s history, 
compiled by Frank E. Whitelam, R. H. | 
& Co., 
1931 





have or been 






booklet 





in feature ot 






vie 






who was president during 1930 and 








At Ansonia, New York City 









Following the resignation of Ben Finkel 
stein, Ansonia Shoes, New York City, has 
named Bert Emhoff to direct display. link 
elstein has set up a free-lance display sers 
ice at 1212 Grant avenue, the Bronx, and 
will service stores within a= radius AN 








miles. 





? ; F103—Diamond dowelled grille—natural finish 
| » dai sior > scn) > = sis } ae 
bee i ogee J t cing tod a 7 : ; intiqued light natural wood frame of 1” x 2 stock F206 bar mee 
n rigid pane! of light rust-brown, shade Mec a Combe. Panes. OF rustlac iererne biden 
. & & : ACG raised letters in gold vari-colored fall leaf spravs piercing black eyes 
w, With raised lettering im gold and vari ind natural pine cones backed with shimmer 
, 


1] leaf trim 1 npo panel in licht harves 
: nie Orv 5 x fa po | gt 
440 x (SO $10.50 $10.50 natural pine cones and vart-¢ 
lettering in gold 


erall 


These original designs are carefully 
hand-made in our own studios to exact- 
ing standards of craftsmanship. 


Delicately airbrushed three-dimen- 
sional paper sculpture and construc- 
tional effects . . . finely finished wood- 
work and raised lettering in high-lustre ‘igh. = | | i 
gold .. . tastefully decorated with — arate wave cut compo panel 6 rustlac 
ledge unit "$10.50 


F1Q01—Third dimensional paper sculpture flower n 
ght autumn tones, mounted on a rich rust padded vari-colored leaves and unusual fall 


panel, with one inch deep frames and dowelled 


n high lustre gold finish overall 26” square Me 
epth mounted on wood framed rigid panel novelties. 


red with antique colonial paper in egg 


airbrushed in rich brown, with separat 
side panels in gold, 48” x 18”. trimmed 
pe clusters and leaves as shown 
» & 


overall 60” x 108” $35.00 


ture flower on padded satin panel with dow 
$14.50 KINGSTON, PENNA. 


rame only 
WE ALSO HAVE ... a complete li of display materials an ccessories—WASHABLE FLOORINGS, 
| Vs rrape clusters, processed panels, bark 


eserved leaves, seamless papers, ll flower and leaf spray 
giant curve, style curve, vining, decorative papers, display fixture nd many W 
for catalogs, samples and prices. Special displays made up to your specifications 


haped sturdy cedar slab frame F1O07—Actual cedar yar 
sculpture squirrel 18” tall eep—on antiqued wood 
“9 , 


tout lettering ir 


f tinted dahlias 


WOM ss deco $10.50 rush—cutout lettering in gol ial 
era ‘ q wo 








Effective Displays 


with Colored Granular 


Display Material 


SCATTER COLOR AND APPEAL 
ON WINDOW FLOORS 


COLORS FOR EVERY SEASON pro- 
duced in Wood Flakes Kubes, Chips, 
Stones, Sand, Glass Tinsels. Crystal 
Beads, Pearl Chips. etc. Give a quality 
background to almost any kind of 
merchandise. 


Made in all rich standard colors and in 
combination Good for open 
around tree trunks, posts, odd 
spaces. Inexpensive, can be re-used 
many times. Leading stores have used 
these products for years. 


colors. 


areas 





PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 


Prompt Shipment---No Priorities Needed 


Send for Catalog and Free Samples 


National Sawdust Co., inc. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 
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By DAVE ESTES "= 














Displaymen Everywhere Prefer 


Plastex Veneers 


for their smart relief structure, their tough, 
pliable paper backing that makes them so 
different—so adaptable for 1000 & | uses. 
For floorings or backgrounds in display 
windows—for show cases, columns, val- 
ances, units—for interior walls, partitions 
or screens there is no finer material of its 
kind more versatile and practical for 
temporary or permanent use than 


PLASTEX VENEERS 


BRICK: Common or Flemish Bond, Herring- 


bone (sanded or sunken mortar joints). 


STONE: Jaspe, Ashiar, Random, Flagstone 


(sanded, sunken or grass joints). 


SLATE: Natural and novelty finishes (sand- 
ed, sunken or grass finishes). 


WOOD: Stained and limed finishes. 
BARK: Fibre board or Kraft paper backed. 


OROTEX: Oil flat handbrushed, hand stip- 
pled, gold finish over 20 selected colors. 


LIGNOTEX: Natural Cedar, Pine or Beech 


particles over harmonizing ground colors. 


Diamotex: Xmas backgrounds of distinctive 
beauty. Snow white chrystal and feath- 
ery frost effects over flat colors of Xmas 
red, blue, green and ivory black. 


Sold x 8' or Rolls 3' x 24' 


Plastex Decorative Products 


269 CANAL ST. NEW YORK CITY 13 


in sheets 3' 











June, 1945 the third wartime conven- 
tionless year for the International Associa- 
tion of Display. It would hardly be appro- 
priate, conditions as they are, to bemoan this 
loss, nor would it be proper to dwell on 
achievements of these past years. 

Only by looking forward can display and 
The past 


profession of recom 


displaymen best serve themselves. 
efforts of the display 
mending and sponsoring educational pro- 
grams have no doubt aroused much interest. 
Further, they have done much to emphasize 
the importance of the display profession, 
actually the important part display plays in 
this 


must be carried for- 


the distribution of merchandise. But 


can not stop here, it 
ward. 

Past 
shadowed by 


pertormances will be so far over 
developments of the next few 
vears that they will put us to shame. Schools 
nation have 


and colleges throughout the 


somehow discovered the things we as dis- 


play people have known all along: primar 
ily, the to create buyer 


interest and, 


ability of display 


ultimately, sales. Certainly as 
more and more merchants become conscious 
of the extra volume that can be attributed 
budget requirements for 
purposes will be 


Certainly, too, will this 


to good display, 


these greatly enlarged. 


broaden the scope 
and the possibilities of the display protes- 
Who are we to stand in the 
progress? Wisely we 
aid and abet such progress. How 
we best build our firms, our jobs and our 


sion at large 


way of such would 


else can 


selves 

Only through the unselfish dissemination 
ot the tacts and knowledge that we possess 
can we achieve these purposes. In achiev- 


ing these purposes we can impress upon 


merchants the all-importance of a properly 
display 


well executed 


naturally, wall 


planned, program. 


Phen, quite budgets be in 


creased proportionately to encompass this 


enlargement. Quite naturally then, man 


agement will demand proficiency not momen- 
tarily Meeting such demands will 
be the duty of the display profession. Failure 


realized 


responsibilities or to 
lead to the 
promotional- 


to assume these new 


meet this challenge will relin- 


quishing of control to more 
minded individuals. 

In an endeavor to support and otherwise 
assist during this period of transition, the 
International Association of Display will 
bend every effort to the development and 
maintenance of a more constructive organi 


zation of broad-minded, eager displaymen 
throughout the country. 


no possibility 


There will be no 
stone unturned or uninvesti- 
gated that might adapt itself to the ultimate 
successtul development of display and_ its 
proponents 

When we that 
through association and cooperation can we 
then 


Display 


ourselves realize only 


develop and broaden our own’ scope 


can we prove ourselves to others. 


display groups, classes and individu 


« lubs. 


President 


als should, during this ensuing 
some way become affiliated with the In: 
national Association of Display. How e» 
convinced ot 


veal 


ing organizations can be 
importance of this remains to be seen. 
it is certainly a goal worth trying to achi 
Supporting individual memberships ars 
will remain the backbone of the = I 
national Association of Display, but thro 
some means acceptable to all local gui 
clubs and groups, the entire assembly sh 
be welded into an organization of integ 
and_ solidarity. 

The International 
has pledged itself to the 
these goals during 1945, just as in 1944 it 
endeavor to about 


Association of Dis; 
achievement 


pledged an bring 
operation and harmony between the 
tional Association of Display Industries 
the International Association of Displa 
Needless to say, this has been accomplished 
straight-forward 


\ 


and the same principles 
pursued should bring about the achievement 
of this new pledge. Remember, it is not 
the purpose of the International Association 
ot Display to swallow up or cause any 
ganization to lose its identity, but only to 
develop a feeling of mutual understanding 
and a closer feeling of cooperation. 
Let's all do our part. 


Preview Of Postwar Air Travel 
Seen In Clipper Display 


A preview of the postwar world-wide, low 
cost, high-speed air travel planned for t 
Pan American World Au 
ways is presented in a colorful new display 
prepared by Jack & Heintz, Inc., manuta 
turers of precision aircraft equipment. 11 


average man by 


display features a large model of one ot the 
giant Flying Clippers which Pan Americat 
has had in transoceanic service continuous! 
since 1939. 

Bordering the display are full-color photo 
graphs of some of the 68 foreign countries 
and territories to which Pan American has 
pioneered air service in the past 17 years 
Each photograph is captioned with the time 
that will be required to reach each countr) 


from the United States in Pan Americans 


proposed 100 and 200 passenger postwat 
Clippers. 
Shoemaker Now With 
Newman's, St. Paul 

The affiliation of Clare E. Shoen 
with Newman's, St. Paul, has been 


nounced by that firm. Shoemaker took ove! 
the display department several months ago 
succeeding Vern Engstrom, who has esta 
lished his own business in Minneapolis 
der the name of Engstrom Display Se: 

Shoemaker was formerly display dir 
for Macev's, Inc., St. Paul, for the pa 
years and prior to that time was a dis)la 
assistant at L. S. Donaldson Company, \! 
neapolis 
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We invite you to see nature in all its 


glorious beauty. Our Christmas displays 


NATURAL CREATIONS will be on exhibit at the Hotel McAlpin, 
Display Materials and Showrooms 
$6 Rik HE Gc Tae Sa Cee 48 Room 36g, and at our showrooms. 


WE INVITE AN OPPORTUNITY TO HELP WITH YOUR PROBLEMS 





Easy Come... Easy Go! 


L-30 


FROST EFFECT! 


Whether you want tall frosty glasses. or cool frost effects for summer fur displays 





INANO L-30 is your dish. This water crystallizing lacquer produces snow and frost 
crystals on glass. plastic and metal. It comes in a dry flake easily dissolved in water 
and forms delicate patterns on almost any smooth surface. And you can make it 
vanish. too. as quickly as snow flakes in June ... for it washes off as easily as it 


washes on. Send for Free Sample and Descriptive Folder. 


$3.65 per carton 
F.O.B. MALDEN A CORRECTION ... AND APOLOGY 


The prices listed in the May advertisement for Ivano 
Pearl Waterlacs were incorrect. The corrected price list 


FINE CHEMICALS DIVISION follows: 
2 oz. bottles $0.50 each Pints $1.50 each 


| doz. assorted Quarts 2.85 each 
IVANO colors 5.00 Gallons 9.00 each 
166-184 COMMERCIAL ST. 

MALDEN 48, MASS. 

Telephone Malden 7103 






























New Patriotic 


FLA SETS 

























Iveat for window and store decoration, and patri- 
etic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


and Allied flags in all sizes and 
a Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island, Ill. 



















We Pout with Pride... 


to our U. S. Patent 2313675 
YOU'LL MAKE BETTER TIME 
IF YOU USE THE NEW 
DELTA PATENT QUILL 
FOR THAT LETTERING JOB! 



















HERE'S WHY... 







@Tuiimeetate ie of-tali 
over. Will not 


ToLclane ll Malell as 













Wire ends 


ellelsiaste| 







ant open 






Quill always 





pertec AY melelate| 






mlelatelisWae\-1a 1-14 Ah 






eke] Kelatactemelite! 






olssmaalelal=valiny 


olireleal=te! 












AVAILABLE IN BROWN 
AND GREY CAMEL HAIR. 
ALL SIZES — 2 TO 20 










DELTA BRUSH MFG. CORP., 119 BLEECKER ST., N. Y. C. 12 
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Teach The Sales Force 
The Value Of Display 


By G. E. SATTERLEE 





ALESGIRLS are funny people; one al- 
most has to drag them out by the hair 
of the head to make them look at the 
windows of the store in which they are em- 
While on shopping tours throughout 
the city I have been continually amazed at 


ploved 
the few salespeople who are window display 
conscious; who actually have an apprecia- 
tion of the sales messages to be found in 
these windows. 

Visual merchandising is playing a_ vital 
part in several new merchandising plans 
which have been formed to help us through 
the tough days ahead. Visual merchandising 
can not stand alone, however; it must be 

pleasant, well 
Knowing all these 
things to be true, we thought it wise to con- 
ceive a plan to make display follow through. 
We have incorporated in our personnel in 
struction classes a course in window con 


supported by an active, 
informed sales personnel. 


SCIOUSHCeSS, 
The time is passing when the customer 
Women are be- 


coming more and more demanding before 


will buy almost anything. 


buying. They want to know the why and 
Wheretore of just about everything before 
making a purchase They want to know 
about material, workmanship, handwork, 


seams, hems, stitching, buttonholes, pockets, 
buttons, fittings, finishing, and fit. In fact, 
they want to know about everything. The 
customer who wants a string of pearls isn't 
satisfied with 12) Blue-Point 
oysters and an essay on optimism. She will 


going to be 


not be hoaxed. 

You may ask what this has to do with 
display. Well, this is it. Windows make 
an excellent conversation piece. We realize 
that window displays can not answer all the 
questions the customer is bound to ask; 
e breaker.” Sell- 
ing points which can easily be shown = in 


however, they are a good “1 
windows are those of quality, fabric, style 
and fit. Window displays are active sales- 
men with definite selling points, but, more 
than this, they are an invitation to “come 
in and look around.” 

The question 1s, how can we make this in- 
vitation follow through? The answer ts a 
simple one: Make your sales force window- 
conscious. We are now back to the original 
plan of personnel instruction classes. Here 
are a tew brief notes on the way in) which 
they are handled in regard to windows: 

Part of each instruction class (these 
classes are held once a week) 1s devoted to 
window-consciousness. The instruction di- 
rector and the display director collaborate in 
giving the instruction. The tine points of 
each window are discussed and the selling 
points of each are brought to light. The 
salesgirls are urged to call the customer's 


attention to merchandise which is being 





Maas Brothers, Detroit 








shown in the windows. She is by this 
thoroughly acquainted with all its s 
points and is in a position to answer all 
questions which may arise regarding it. \s 
time goes by she is able to discern these fin 
points for herself and is able to comme: 

them. We have found that by making thy 
salesgirl 
making the customer window-conscious, Shy 


window-conscious we are sO 
begins to take an active interest in th: 
changes that take place in the windows trom 
day to day. She reads more of the Di 
on the window readers. 

In general, we feel that we are making 
our windows do a bigger and more impor- 
And if you think 
these classes are dull you should see one in 
action. I'll admit it takes a clever instruc 
tion director with loads of wit to put th 


tant job than ever before. 


meetings over, but show me a store. that 
hasn't just such a person on its. staff! 


Arvey Advertises 
Display Results 


The Arvey Corporation, Chicago, to show 
the results that coordinated display and na 
tional advertising can get used the following 
copy in a recent trade paper advertisement 

Here are some of the facts brought out 
in a study made by Point of Purchase Ad 
with the Curtis Pub 
lishing Company. Tests were conducted 1 


vertising Institute, Inc., 


stores in California, Illinois, Ohio, New Jer 
sey and New York. 
page ads were used as a tie-in with window 


Color proofs ot tull 


or interior displays of a number of national! 
advertised products. 

(Listed in order are: Store, product, sales 
first week with no special display, 
ond week with tie-up display, and sales 
third week with display withdrawn, showing 
effect of display after removal) : 

No. 1—Condensed soup: 211 cans, 523 cans 
309 cans. No. 2—Glassware: $12.55, $35.28 
$20.28. No. 3—Safety razors: 5 
4—Light bulbs: $7.25, $13.50, 9.85. No 
Toulet soaps: 515 cakes, 1,106 cakes 44 
cakes 


sales SCC 


Kaplan Textile 
In New Location 
Formerly located at 561 Fifth avenue, > 
York City, the firm of Kaplan Textile & 
has moved to 4600 Fourt! 
nue. The new location provides much 


Products, Ine., 
} 
facilities and larger space. 


Daughter Born 
To Bumba's 


Howard Bumba, display director for 
Brothers, Louisville, is happy over a da 
ter born recently. She has been 
Linda 















JUNE, 1945 DISPLAY WORLD 57 






The Glass That Bends 





Display managers everywhere are finding new and interesting 
ways to use FLEXGLASS to create beautiful and arresting 
decorative treatments in both store display windows and in- 
teriors. The possibilities are unlimited and afford the crea- 
tive display specialist opportunity for exciting effects. 









FLEXGLASS is very practical for display application. It is 
real glass in small rectangles, squares and long cuts, per- 
manently cemented to a stout fabric backing. Easily and 
quickly applied to any smooth, dry surface, curved or 
straight. 










Available in an attractive range of colors, and in frost and 
snow patterns. In three types, mirror, opaque and dewdrop. 






Illustrated is a thrilling installation at Mangel’s, Philadel- 
a) c 

phia. Here FLEXGLASS, in combination with plate mirror, 

adds brilliance, depth and novelty to a very modern selling 

floor. 








Flexglass and Flexwood (real wood, yet it can be wrapped 






around a pencil) are manufactured and marketed jointly by 






United States Plywood Corporation and The Mengel Company 





Write for Color Card 


UNITED STATES PLYWOOD CORPORATION 


Flexglass Division 
103 Park Avenue New York City 17 


WADINONIA 


im July! 



























America’s Largest Manikin Refinishers 
FLORENCE and GILBERT LAURENCE 
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New York's Smartest Showrooms 


XMAS SHOWING NOW! 










ROPINGS 


WREATHS 


PRESERVED and FLAMEPROOFED 


TREES 








Princess Pine 
Real Holly 
Boxwood 
Baby’s Breath 
Balsam 


Rafha 











Princess Pine 
Real Holly 
Boxwood 
Baby’s Breath 
Balsam 


Brush Pine 





Princess Pine 
Real Holly 
Boxwood 
Baby’s Breath 
Balsam 


Brush Pine 












PRESERVED 
OAK LEAF 
BRANCHES 











FLAME PROOF 
SEA OATS 
COLORED 


YOU MAY HAVE ANY OF THESE IN PASTEL COLORS 
in any size—any shape—garlands or drops—frosted or metallic 
sparkle. We do not catalogue—Sorry, no jobbers until 1946. 


FROSTED BIRCH 
BRANCHES 
ALL COLORS 


ARTS and FLOWERS DISPLAYS 


43 W. 56TH ST. (Near Fifth Ave.) NEW YORK CITY 19 


A New Display House with 20 Years’ Experience Catering to 
Department Stores. Come in and meet Harry Menzin, Owner. 



























and most complete stock 


PEBBLE-TEX 


For copy cards, scrolls and cut-outs 





1417 FOURTH AVENUE, SEATTLE 1, 


Largest 


NORTHWEST 


MANNEQUINS @ RACKS @ HANGERS 
ARTIFICIAL FLOWERS @ GRASS MATS 
BACKGROUND PANELS @ LUCITE 
FIXTURES @ STAPLES @ FACIL FAB 
FLAGS @ DECORATIVE PAPERS 


SEND FOR CATALOG 






prygeee” 


sgaes 








of Display Materials carried in the 


DISPLAY MATERIAL 


WASE. 











SIX SUN GLOW COLORS 
AND WHITE 


Exclusive Distributor 


W. C. HURLOCK 


4105 Taylor Ave. 
SAMPLES ON REQUEST 


Drexel Hill, Pa. 











@Please Mention DISPLAY WORLD When 


Writing Advertisers 


| For Wayne Services 


Interesting Displays Promised 
For 1946 Exposition 


America’s first annual “Products of 
morrow Exposition” has been approve: 
Washington tor an opening early in 
The Office of Defense Transportation is 
pected shortly to assign a date for the o) 
ing of this international exposition that 
be some time between January l 
March 1. 

Chicago has been favored for this « 
because its location and facilities caus: 
minimum strain on transportation, as 
as the f that most of the building 


tact 
house the exposition are already up 


ready to be occupied with little construct 


required. The Chicago Coliseum, the N: 
Hall Exhibition building, the Armory, 
the Administration building are 
the group to be used. 
Displays, Pittsburgh, has « 
pleted a design for the group of buildi 
centering on the 
said to be a complete departure from 
usual floor plans. 
control of the movement of crowds past « 


Gardner 


Based on the 


exhibit, it is nevertheless an ultra-mox 
interior, making 


and decorative materials, some never be 


unusual uses of 

Sell. 
Exhibitors 

the design of their displays. 


restrictions 
They 


will have few 


JUNE, 19 


all part 


Chicago Coliseum that 


scientil 


build 


will | 


+§ 





( 


1 


“ 


encouraged to go the limit in originality and 


effectiveness. 


plays are expected to be pace-makers 


Many of the exhibitors’ di 


making an appeal through = sight, sound 
touch, taste and scent. 
The “Products of Tomorrow Exposition’ 


will comprise two main divisions, consume) 


and industrial products, with the addition ot 


others as the demand requires. Plans 
complete for the use of a million squar« 
to accommodate every one with a produ 


to introduce. 


ar 


feet 


t 


The exposition will be an annual event to 


provide 


of new products and new designs by all 


dustry. The idea of a permanent ex] 


a springboard for the introductior 


hist 
1h) 


was discarded because of its similarity to 


museum. 


Trafthe flow and crowd engineers estimate 


that 35,000 people per day can be 
with the 


ucts of 


facilities available 


Tomorrow Exposition,” which 


to the aaa) oh 


handled 
od 


will 


be kept open as long as the weekly attend 


ance warrants It. 


Change Of Location 


Wayne with headquarters 


Services, 


Miami, is now located in modern offices and 


| showrooms at 340 West Flagler street 
firm handles a complete line of display ma 


| terials and equipment, and has branch oftices 


\W avi 


in Tampa and Jacksonville. R. V. 


| is president and general manager. 


Girl Scout Display 


| Wins For Delsman 


j 


First prize in a national window displa) 
contest sponsored by the Girl Scout Nation 
awarded 


Service has been 


Frederick & Ne 


Equipment 
Adrian Delsman, 
Seattle. 





il 


Phe 
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YOUR COPY IS READY! 


Our beautiful new Fall Catalog of outstanding artificial 
flowers, display decorations and miscellaneous display items is 
just off the press. Write today for your free copy. 





K-22 Post and Balustrade Unit. Balustrads 


4?" 4 23" « 9. with wood tem end bet 
Modern desigr posts t 2 mposit 





W 1 top and botton Heavy 
body. Post: $15.00. 









posit n <t ra yay wit 

w Vase: $12.50. 
K-53 Plum Spray. 36 x 16 Dark th leaves with Fa Foliage for va ed Poppies wit nira 

ored stripes on brown-green hand-wrapped stem. Large iain ig ind Fall speckled Philadend 
Jeep purple plums. $4.50 Ea.—$49.50 Doz ne F 1ge: $12.00. 
K-54 Fruit Trailer. 48° x '8 Rich dark green velvety velour Unit prete as | 1: $62.00. 
eaves. Fruit sists OT apple, peact jrape 
banana. $6.95 Ea.—$78.70 [ 
K-55 Peach Spray. 36° x !6'. Deep green velvety velour a 
eaves. Natural size peache n brown hand wrapped stem. = wr blll 
$4.50 Fo.— $49.50 Do: 6 - 
wd » 
av 


CREATORS AND MANUFACTURERS 


GENERAL DISPLAY CORP. “j vé 


@ 
140 W. 4TH STREET CINCINNATI 2, OHIO dy 4<¢ bEe | 






























HONORABLE 
SERVICE 
EMBLEMS 


The government has asked that the emblem of honor- 
able discharge from the armed forces be publicized 
as much as possible, so that everyone will recognize 
those who have served their country with the military. 
You'll find dozens of places to use these large, authen- 
tic reproductions . . . especially so now that V-E Day 
has come and hundreds of thousands of men are to 





be discharged from the Army. Use them in windows, 
on ledges, counters, on columns and elsewhere through- 


out the store. Place your order now for immediate FAC-SIMILE REPRODUCTION, AUTHENTIC 
shipment. COLORS, SIZE 24“ OVERALL. EACH, $12.50 


SILVESTRI ART MFG. CO. 


710 WEST WASHINGTON BLVD. CHICAGO 6 
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“BUY” LINE 


Displays and Decorations by DECORATIVE 














have that ‘master touch" characteristic of 





our workmanship for the past half century. 



















Our new Fall and Christmas creations, now on 









view at our showrooms, are typical of the 


refreshing and original styling you have come 


to expect from DECORATIVE. 









If you haven't already seen our latest Display 





Pieces—do so... we believe they will win 


your enthusiastic approval. 














Cavendish Displaymen 
Hold Meeting 


Display executives from member stores 
th: Cavendish Trading Corporation hy 
their annual meeting in New York City 
June 6. The program was under the dir 
tion of Sylvia Jaffee, publicity manag 
for Cavendish, and W. Arthur Gray, disp! 
director for Lansburgh & Brother, Washi: 
ton. Sixteen member stores 
sented. 


were rep: 


A number of speakers, all of New Yi 
City, discussed various phases of displ: 
with an informal questions-and-answers | 
riod following. Irwin Shane, president 
the Television Workshop, spoke on the px 
sibilities of television for department sto: 
and pointed out how displaymen fit into tl 
new advertising medium. Earl Dash, Won 
en’s Wear Daily, discussed the need { 
displaymen to gather data which will pro, 
display’s value. 

The use of a combination of decoupage anid 
fine art on glass panels for unusual ani 
beautiful display was explained by M1: 
Annot Jacobi, who has done a great deal oi 
such work. 

Sylvia Jaffe spoke on “The Importance « 
Coordinating Display, Publicity and Me: 
chandising.” 

Everett W. Quintrell, The Elder & John 
ston Company, Dayton, will serve as chai: 
man of the group during the year to come, 
with Morris L. Black, The Strouss-Hirsh 
berg Company, Youngstown, as vice-chair 
man. 





New Display Card For 
Mary Lowell Toiletries 





Inc., Tipp City, 
colorful 


The House of Lowell, 
Ohio, is distributing a new = and 
point-of-sale display to beauty shops and 
departments of department and 
Copy merely mentions the two 
Lowell line of 


cosmetics 
drug stores. 
featured items in the Mary 
toiletries, Mary Lowell hand 
Mary Lowell deodorant. Measuring 10! 
by 15 inches, the display is lithographed in 
from an 


cream and 


six colors. Reproduction was 


original direct-color photograph made b) 
Morton Berger, New York City. The display 
was created and supervised in production by 
Hugo Wagenseil & Associates, Dayton. 








War Production Board paper re- 
strictions and a constantly increasing 
demand for DISPLAY WORLD have 
made it necessary for the publishers 
to limit editions to the present level 
until WPB restrictions are removed. 
Accordingly, all future editions must 
be confined to mail subscriptions only 
and to one copy for a given establish- 
ment. Individual orders for single 
copies can not be filled. New subscrip- 
tions can be accepted on a waiting list 
basis only, and will be entered as sub- 
scription lapses occur. As a matter 
of cooperation, the publishers will ap- 
preciate your sharing your copy with 
your friends and associates. 
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DISPLAY 


17 WEST 45TH ST. 
NEW YORK CITY 19 
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ANOTHER DAZIAN INNOVATION . . . BEAUTIFUL 
TEXTURED FABRIC IN SIX EXOTIC COLORS — 
PLAIN OR IN A DRAMATIC PRINT DESIGN 


DAZIAN’S, INC. 2c8rsducuisas.e”® 
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AN ENTIRELY NEW LINE OF 


FALL AND CHRISTMAS 
DISPLAY PAPERS 


Now on display in our New York showrooms. Be sure to 
visit us when in New York. 


Our Christmas line is the biggest we have ever offered in 
both 50-inch and 107-inch widths for backgrounds and 
26-inch width for case trims. 


MANY COLORFUL AND SPARKLING NEW DESIGNS 
IN SILVER, TINSEL and COLOR. 


A catalog showing the Christmas and Fall lines is now in 
preparation. Write for your copy. It's free. 


DINGLEMAN-WOLFF Co. 





112 W. 420 STREET NEW YORK CITY 18 


SELECTING MERCHANDISE 
FOR DISPLAY 
[Continued from page 13} 

Vogue, Harper's, Good Housekeeping 
| quire, House Beautiful, and others. 
knowledge of costume history is ot at 
benefit since frequently the costum« 
of other days are revived—in part it 







ent-day fashions. 
Now we have two window setups cd: ed 
only to impress you with the value ot ight 









and wrong accessorizing, In this first ¢m- 





onstration window you are confused 

lack of any definite idea. Each pi 
merchandise is desirable enough in i 
but as a whole it presents a contus 
interests. The hats on the millinery 

are unrelated to each other or even 1 
dress and aside from filling up space « 









hope to get the attention that they, @]\ 
should deserve. The accessories, in ing 
the hat or the mannequin, are not | 
wrong for the dress but wrong. to YT 
other. 


In this second window vou are con 





first of a complete idea. All accessory 






in it are a complement to the dress. Th 
additional hats on the millinery heads ad 

















to the customer's interest by giving 











TRANSFORMED Storeroom Ghosts to Showroom Stars 


Bi s~-s-h ff 


YOUR OLD MANNIQUINS RESTYLED FOR LESS 
THAN HALF THE COST OF A NEW ONE 


Your choice of hair-do, color and face. Complete new bust, wig, and face. 





Complete job within two weeks after arrival. Write for particulars. 


MIDWEST MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 
MANNIQUINS: RACKS: DECORATIVE DISPLAY MATERIAL; 
METAL, WOOD, AND LUCITE DISPLAYERS; NOVELTY PAPERS 





49.50 Visit our Beautiful properly the display person should hav 


Modern, attractive manniquins created from your outdated figures. Display Rooms some knowledge of interior decorating 






proper choice of alternates suitable 1 





dress. Expert care is evident in the 






tion of accessories to make a related 1 





grouping. 
Just a few words about men’s fashions 






It is obvious that while men’s fashior 






not undergo the drastic changes noticeah 
in those of women, the opportunity 

lated selling through a good display otf men’s 
apparel is even greater to men. 

Most men like the simpler displays ai 
in large percentage are interested in th 
whole ensemble when properly selected. This 
does not indicate less discrimination on tl 
part of men buyers, but they are faste! 






buyers and a sensible and pleasing arrang 
ment is helpful to their idea of shopping 
Men's merchandise should be chosen at 
displayed so as to indicate forcefulness, sna 
vigor, and by all means a super amount 0! 





orderly neatness. 
To show furniture and home furnishing 






limited knowledge of the constantly chang 
ing interior groupings can not hope to c 





ate displays free of criticism by a disc 
public. At least a slight knowledge ot ar 
itecture is very helpful in dealing wit 













period design and books on the subject 











And Here's the Equipment for 
Better Display Lighting 





Reflector Lamp—1I50 watt—95c each. 


NATIONAL HANGER CO., INC. 


253 W. 26TH ST. BRyant 9-1529 NEW YORK CITY 





No More Brownout! 


Color Kit With Spotlight Holder . . . Just 


what you need for decorative lighting and to est, the eve appeal, the drama, and the promt 
spotlight a special portion of your display. Merchandise must be studied and 

. . The following lenses are furnished with stood by the display person in order ! 
each kit: Red, Green, Blue and Amber. Color make the proper presentation and 

Kit, complete, $1.50. Spotlight Holder, com- full advantage of displaying relat 
plete with cord and plug, $1.50. Birdseye chandise. The customer depends n 


the hands of one who is interested in de 





orating will help him achieve a great 
necessary to these displays. 
Correct accessorizing to a display—whet 





er it is a bedroom ensemble or the fines 





wearing apparel—is as important as salt ' 





food; it is the seasoning of fashion 






supplies the seasoning, the spice, thi 











more on the displays of retail st 





guidance; if you as display people a 





ing to assume that responsibility 





store, vou must be sure that the ad\ 



















defi 


he 
Nave 
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through your displays is timely and in 
| taste. 
he fourth qualification is price. The 
uine bargain is a potent attraction and 
the public will respond liberally when the 
store with a sustained reputation for value- 
ng makes an attractive offer. 
. considerable part of the buying public 
is keenly sensitive to real underpricing and 


" buy only when there is a visible and 
decided saving; the more real bargains the 
wise public buys, the more it seeks them 


til it becomes the rule of many to defer 
purchase of regular requirements until 
the opportunity arises to buy below value. 

Some stores hold to the logic of fewer 
storewide sales events, reasoning that public 
iundgment of real values is accentuated by 
the occasional rather than continual sales 
events. Every city and town in America has 
living in it a large number of sensible, well- 
balanced men and women who will be loyal 
to the store that serves them honestly and 
well in service and quality that is not sac- 
rificed by price; the successful merchant 
continually is alert to maintain a reputation 
eained by deserving the confidence of his 
community. 

Your job as displaymen and women is to 
fit your store’s policy into your displays. A 
store in a poor locality trying to cater to 
Fiith avenue business will have an upstream 
pull; although it may secure a fair portion 
i Fifth avenue business, the cost and et- 
jort in securing it are probably unwarranted. 

It is important, then, to learn that the 
store’s appearance may work for or against 
that store—since there is surely no gain in 
permitting the exterior and interior of a 
store to misrepresent its merchandise and 
service. On the other hand, your show 
windows should not create an impression of 
unworthiness; rather, put up a good front 
and then live up to it. 

One usually has an impression about every 
store he passes and those opinions are more 
definite each time. You as display people 
have a great deal to do with a shopper's 
impressions ot vour store. 

The concrete material things which the 
eye and the memory can retain make _ the 
lasting impression of your store, and the 
show window is invariably a true index. If 
the store’s appearance is slovenly and cheap 

the firm’s business methods are judged 
accordingly. Ji the displays give evidence 
1 up-to-date progressive merchandising, the 
store is immediately judged a live wire. 

If you would have your store judged 
“progressive” you must make it so in the 
part for which you are responsible—in its 


(isplavs, 


Window Display Supervisor 
Named By Montgomery Ward 
Following the induction of Paul E. Zim- 
nto the navy, Robert T. Schweickhardt 
as heen selected to fill the post of window 
I ay supervisor at the home. office of 
\I tgomery Ward & Co., Chicago 
| *,e . 
Additional Duties 
For B. E. Chester 
title of store manager has been added 
it of display director ior B. E, Chester, 
Moonig Dry Goods Company, Fort Worth 


DISPLAY WORLD 


>>> >>> >>> > OK <<< << <<< <<< <<<<< 





Send for Free Booklet “Taffel Tales” 


TAFFEL BROS. Ine. 





95 MADISON AVENUE + NEW YORK 


tesoe am 
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DISPLAY STYLISTS AND MANUFACTURE, 
J 


/ ° ° 
ok. &. kurtis studio 
. ~- 
88 COLUMBUS AVE. AT BROADWAY & 64th ST.,N. Y. 23, 
TRafalgar 7-1729 
CURRENTLY NEW AND ORIGINAL 


DISPLAYS OF DISTINCTION 


INDIVIDUALLY HAND SCULPTURED PAPIER MACHE SPECIALTIES e@ PERSONALIZED 
MILLINERY AND NOVELTY HEADS e CHILDREN'S HEADS e WIGS OF SELECTIVE 
MATERIALS @ BACKGROUNDS e SCREENS @ PLAQUES e MANNEQUIN REFINISHING e 


CREATOR OF CERAMIC FINISH 
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ALLIED DISPLAY MATERIALS, INC. 


65 MADISON AVE. @e NEW YORK 16, N. Y. 














Polychrome Rustic Decorations 


Splashes 
of bright 
colors in 
every hue 
on the rus- 
tic wood 
give a 
smart new 
touch so 
much de- 
sired by 
every up- 
to-date 
store. 





No. F-45—Hand painted multi-colored wood frame 

on antique finish. Decorated with a large cluster 

of natural cattails, burnt orange Fall flowers 

and flocked seaweed. Frame size 30° x 30”. 

PACKED 4 TO A CARTON $4 95 

PRICE PER FRAME COMPLETE ; e 
No. F-43—Two sectional rustic screen of peeled 
cedar poles antiqued and hand painted in multi- 
colors. Each panel 72” x 18’. Decorated with 
flowers, vine and bulrush. Minimum order, 
2 sections. 
PRICE PER SECTION $9.95 

(Two Sections to Panel Shown) 









aan GRAPE CLUSTERS 


p | if y [ AY. * $13.50 per Dozen — 


PRODUCTS CO. 3 


WHEN IN CHICAGO VISIT OUR SHOWROOMS — IT PAYS 





612 WEST LAKE ST., CHICAGO 6, ILL. 





. Simpson's Display Executives 
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Meet In Toronto 
Display executives of the Robert Sin 





Company, operating five stores in Car 





met recently in Toronto to discuss vat 
phases of display operation. Several oi 







firm's key advertising personnel wer« 
ent, as well. Displaymen attending 
A. V. Kosking and R. S. Morrison, of S 
son's, Montreal; R. F. Morris, Halifax 
A. R. Brunt, advertising and display 
ager for the Regina store, and Byrnecc 
syth, his assistant: E. W. McMurray 
Roy Louch, display manager and assi: 













respectively, of Smallman & Ingram, 
don, Ont., which is now a Simpson po 







sion. 









Lloyd Jensvold Now With 
G. C. Murphy Company 


Formerly display director for the Gamble 
Stores, Minneapolis, Lloyd Jensvold is W 











with the G. C. Murphy Company chain of 
variety stores as head of the display depart 
ment under the direction of J. M. Ellis 





sales promotion manager. He will supervise 





the window and interior display setups, mak- 
ing his headquarters in McKeesport, Pa 
Jensvold was with Gamble’s for many years, 
in charge ot their complete display pro 








gram; he was formerly a director of the 
International Association of Display. 





FILENE'S "SUNORAMA" 
{Continued from page 9] 








interesting bits of Spanish and Indian lor: 






each piece a collector's item. Mission Inn, 





Riverside, Calif., is famous for its many re- 
ligious relics, and has loaned some of its 





historically valuable mission crosses to. the 





Sunorama which lend a note of reverence t 
this interesting display. 

Other displays unite in the common. pur- 
pose of bringing California to Filene’s. Some 
show the extremes of terrain, from the tow- 
ering mountains to the loveliness ot the 
desert. Still other displays show the mod- 










ern triumphs of man over the extremes ot 
nature for the benefit and sustenance of his 
fellow-man. The Los Angeles Exposition 
Museum had displays of this type, authenti 
in every detail, made for the Sunorama by 
N. Ostrapp, famous miniature artist and ex 











pert on paleontological art. 






The Sunorama_ special events program 





covering several days, depicted 100 years in 
fashion—those of 1870, today’s glamorous 
creations, and visionary 1960 models. 

On May 17 and 18, Filene employees at- 
tended a special buffet breakfast followed 
by a pre-view of the Sunorama fashion show 
On May 22 the fashion show took place 
before the actual California designers whose 
creations were presented. On the following 
day the public saw the show in all its glam- 















orous setting. Throughout the entire build 
ing a gay California spirit prevailed a 
strolling cowboy and cowgirl singing Cali- 





fornia melodies, accompanied by guitars 





itor 
oO 


special Sunorama tags were on all Ca 






nia merchandise and only on = Calit 






¢ 


merchandise; employees were appropriat 






costumed and wore corsages of Calit 
poppies, and store music during the (a) 
filled the air with California melodies 
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Stensgaard Addresses 
Display Graduates 

\ graduation program tor the Wayne uni- 
versity display class, Detroit, was arranged 
by the Detroit Display Club tor the night 
of May 17 at the Book-Cadillac hotel. The 
meeting called to order by William 
president of the club, after which a 
brief talk was made by Fred Anderson, dis- 


Was 


play instructor for the university. Follow- 
ing the presentation of the graduation cer- 
tificates, Luke, vice-president oft the 
club, introduced the speaker of the evening: 
this was W. L. Stensgaard, president of W. 
L. Stensgaard & Associates, Chicago. Re- 


Oscar 


freshments and a general get-together fol- 
lowed the program. 
"Magic Horse" Available 
For Display Purposes 

Robert Marx, of Greenpoint, N. Y., has 
designed and patented a mechanical horse 
which is propelled over its course by a child 
or adult through their own weight and move- 
ment while seated in the saddle. By means 
of various cams, levers and springs the mo- 
mentum of the horse is built up so as to 
enable it to ride along its track course, turn- 
ing around upon reaching the end of its run 
and carrying its rider back to the starting 
point. Promotional Production Company, 11 
West 42nd New York City, is han- 
dling all publicity and booking the original 


street, 


model horse in department store Christmas | 


featured attraction, and on 


itinerary showings for special events. 


toylands as a 





Merchandise Manager Pinch-Hits 
For Absent Displayman 
E. F. 


Gates 


merchandise for 
Company, 
lowa, the past three 
pinch-hitting tor Eldred Prange, 
manager, who is in the service. 


Hansen, 
Dry 
for 


manager 
Fort 
years 


Goods Dodge, 


has been 
display 
Hansen at 
one time was in charge of display for the 
Gates company. The firm, incidentally, opens 
30 minutes late each Tuesday; the employees 
report on time as usual, but spend the half 
hour men women in the 


writing to and 


service, 


Goldberg Promoted 
By Lane Bryant 

For the past four vears with Lane Bryant, 
Inc, New York City, 
Sidney Goldberg has been promoted to the 
position of assistant store manager. He will 
continue to supervise display. Prior to join- 
ing Lane Bryant, Goldberg was with Weiss 
& Goldberg, Seattle, and Kline's, Cincinnati. 
He is a past-president of the Greater Cin- 
cinnati Display Club. 


as display director, 


Bettis Replaces Hershey 
At Stewart's 


The appointment of Escher W. Bettis as 
display manager for Stewart Dry Goods 
Company, Louisville, has been announced. 


He replaces M. F. 


TeCce tly to 


Hershey, who resigned 
different field Bettis 
of display for Macy's, 
Parkchester, N. Y., and prior to that was in 
{sinilar position with Davison-Paxon Com- 

\tlanta. The position at the Macy 
has been filled by Edward Kotomski 


enter a 
Nad been in charge 
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FOR OUR NEW CATALOG TODAY 
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REYBURN 
DISPLAY 
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%& FEATURING 
NEW SALES- 
WINNING 
DISPLAYS 
AND IDEAS 
FOR FALL 
AND CHRISTMAS 
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THE REYBURN MFG. CO., INC. 
16th ST. & INDIANA AVE. 
PHILADELPHIA 32, PA. 


SEND AT ONCE MY FREE COPY OF YOUR NEW 
1945 FALL AND CHRISTMAS CATALOG. 











Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 


ARRANJAYS WIG CO., new Youn City 


Telephone Chelsea 3-834] 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch— CASH WITH ORDER 











Get Sparkling Display Effects 


e DIAMOND DUST 
e SILVER FLITTER 
e CRYSTAL BEADS 

e GLASS TINSEL 


is available in Silver, Gold, 


Green, Red and Black 


Glass Tinsel 
Blue, 


Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 
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AT ANY ANGLE 
———_— -—— 





THERE ARE HUNDREDS 
OF DIFFERENT TYPES OF 
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WIVELIER 


ending—Reg. U. S. Pat. Office 











Pat'd and Pats. P 
LIGHTING UNITS 
FROM WHICH TO FIND THE ONE THAT YOU NEED 


TO ADJUST THE LIGHT T0 WHERE YOU WANT IT 
Send for free catalogs: 











\\ RELIANCE DEVICES Co. Inc. 


Dept. DW, 30 Irving PI. 
New York 3, N. Y. 








532 N. WATER STREET 


Screens THAT SELL THE GOODS 


SLOUSE DISPL 


+ 


AYER, No. 501. 


KYEN'S SUIT 
592. yht 


48x60 na 


Attractive and practical screens in scores of original designs. 
Available in any size desired. 


MIDWEST MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 


Ask for further information. 


For New Ideas Visit Our Display Rooms 


JOuble-acting hinges. 


MERCHANDISER, No. 


3-pa Ww Jouble 





THAYER & CHANDLER 


O10 W.VAN BUREN ST., 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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South African Displayman 
Wants Correspondent 

The following letter received from H 
for 







Boeshert, display Garl 
Pretoria, South Africa, does much to 
conditions there with regard to displa 
plies; the letter is dated April 24. 

“As a regular subscriber to your wo 


should like 


interesting 


Manager 







to congrat 
articles 


ful magazine, | 
the 
photographs of value to me 

displayman in ‘Dark’ South Africa. | 


looking forward to seeing all these acl 





most 





you on 





special 








ments in modern display with my own 
one day after the 
“In the meantime, we displaymen het 






War. 







just gazing with big eyes at the repr 
tions in DISPLAY WORLD advertise: 
of the most beautiful models, papers, p 






stands, brushes, paints and so forth, a 
are lacking all the war sta 
The remains of our prewar stocks ar 
still nursing 1 





these since 
ting tarnished, but we are 
along as a mother does a sick child. 

the disy 
that 






“American manutacturers in 
field) should 
are looking forward to seeing and han Q 
their stuff. 

“T wonder if 


please bear in) mind 


there would be som: 






among your readers who would care to take 






up correspondence with me, with the vic 






exchanging ideas, ete. In our common 
of work. 

“The best of luck to you all... and 
ing to see you one day.” 

Den Boeshert should be addressed at 





Pretoria. 


354, 


Powell Establishes 
Refinishing Firm 

Llovd Powell, tor some time with the 
staff of Mablev & Carew, 
recently in displa 
has formed a mannequin 






play Cincinnati 


and more engaged 
Joplin, Mo., 
firm under the name of L. G. Powel 
studio located at 4030 Pem 
“Prompt service by a staff 






ishing 
& Co., with a 
avenue, Joplin. 










of four experts, and a foolproot shipping 
case especially designed for easy packing 
and rapid shipment are being stre 
Powell states 
Display Factor's Wife 
Dies In California 

It is with deep regret that we not 










death of Mrs. Frederic Shipman, wit 
the owner of Shipman Studios, 512) itt 
avenue, New York City. Mrs. Shipma 
who had been in al health for some 
died recently in California, 










Resignation Of Requa 
Is Announced 
Lit Brothers, Philadelphia, has anno 








the resignation of Roy Requa, as of June 2 







Requa has been in charge of display t 
firm tor the past decade. His tuturc 
have not been announced, although 
been rumored for some time. that 






establish a display studio in New York 






Annot Vacationing 
In Mexico 

Mme. <Annot, of 
New York City. 


month spent in Mexico on vacation 







Annot-Jacobi St 
will 






return soon 
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New Orleans Club 
Elects Officers 


first official meeting of the newly 









formed New Orleans Display Club was held 
on May 22. The following officers were 
elected and installed: president, Frank Ver- 
milve, Maison Blanche Company ; vice-presi- 
dent. Joseph Miller, Sears, Roebuck & Co., 
and secretary-treasurer, Gerald Dunston, 





Gus Mayer Company. Emile Alline, Matson 





Blanche Company, was named chairman of 





the board of directors. 





\bout 30 attended the meeting, which was 
veld in the showrooms of the Artcraft Dis- 
lav & Decorating Company, and = were 






p 
guests of Julius Greenberg, of Artcraft, at a 





cocktail party and buffet supper. A com- 





plete membership of about 75 is anticipated. 






Conduit Producing 
Plastic Display Items 


Clarence Conduit, who was well known 







for lis original Christmas promotions of 





some years ago, Is now engaged in the man- 





ufacture of “Lucite” display items for de- 






partment and specialty stores, together with 
his associate company, The Plastic Star 





Company, Los Angeles. Conduit’s company 





is known as C. Conduit & Associates and is 
located at 520 West Seventh street, Los An- 
geles. Ten salesmen are now on the road 
for the firm, 






Midwest Shows Material 
As In Actual Use 

Display material available trom Midwest 
Manniquin Displays, 532 North Water street, 
Milwaukee, is presented in the firm's show- 






rooms in rows of “sample windows” as used 
in actual displays. Included in the offerings 
isa line of screens and other display acces- 






sories produced by the firm. Midwest also 





perates a mannequin refinishing service. 





Peter Sosoff is president of the company. 





Milwaukee Club Hears 
Chicago Speakers 


Members of the Milwaukee Display Club 
met the evening of May 15 to hear two 






speakers from Chicago; they were Sam 





Blum, display director, The Fair Store, who 





discussed “Housekeeping Fundamentals,” and 
Find Williams, art director of Sears, 
Roebuck & Co., who talked on “Postwar Dis- 
play Thinking.” After the formal meeting, 
lOt1OT pictures taken of the club's picnic 









t 


ist vear were shown. 






Decorative Decor 
ls New Firm 


Specializing in the rental of display prop- 
rt, 


Including refinished antiques, a new 
alled Decorative Decor has been 











it 573 Third avenue, New York City. 
rren Glaser. He was tormerly with 
rd & Taylor display department. 





Nick Carter Joins 
Star Furniture 





N Carter, for many vears in charge of 
IS] tor M. D. Angel Company, Hunting 
tor Va., has resigned in order to take 
position with The Star Furniture 
. of the same city 
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now on display in our 


showrooms .. . excit- 





| ing Mannequins. 
JUNIORS, MISSES. 
TEEN-AGERS and 
CHILDRENS .... all 


startlingly new in line 


and beauty. 

















SALESMEN! 
Choice 
Territories 
sull 

Available 


Address 





City 


Buye™ 








Don’t Miss 


BONAFIDE'S WONDROUS 
NEW LINE OF — 


GLASS 
FOLIAGE 


Also see a host of Original 
numbers of Artificial Flowers 


and Natural, Prepared Deco- 


rative Displays for Fall and 
Christmas. 





BONAFIDE 


DISPLAY & DECORATIVE CO. 
61 West 37th St. New York, N. Y. 











BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


will help solve your decorative prob- 
lems. Beautiful effects can be ob- 
tained by applying the Beads and 
Diamond Dust over colors as they 
reflect the color they cover and add 
sparkling beauty to same. 


Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 


7 
Write for Samples 


Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13, N.Y. 
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Dreiband Succeeds Schiffer 
At Allen's, New York City 

Following the resignation of Lou Schiffer 
at Allen's, 14th street, New York City, Man- 
nie Dreiband has taken over the position ot 
display manager. He was formerly with 
Messinger Shops and the Caterbury Shops. 


IN YOUR 





oe ne SUMMER DISPLAYS 


War Campaign Committee . 
with 
Urges Fuel Displays 
Retail displays in support of the fuel con- 
servation drive are being urged by the War 
Campaign Committee of the Central Council 
ot National Retail Associations, with the 
dominant theme of “Prepare for Winter 
Now!" It is pointed out that fuel for heat- 
ing will be more scarce than ever next win- 


Theyre... 


e Fire resistant! 


natural green! 
@ Mildew-proofed! 
ter, with home owners being restricted to 
trom three fourths to 80 per cent of the usual 
amount used. A sub-theme has been sug- 
gested around the idea: “Four tons of coal 


@ Longer-lasting! 
@ Electrically trimmed! 


must do the work of five.” Ask Your Display Jobber or Write: 


Retail displaymen are requested to point 
out the advisability of installing insulating 
and calking materials, weatherstripping, and 
heat controls during the summer. 


Hamburg, N. Y. 














EATON Grass Mais 


@ Power-Dyed to a rich, pleasing, 


@ Versatile! A tonic to nearly 
every merchandise display! 


EATON BROTHERS CORP, 














~—AND THAT 1S My 
RECIPE FOR 






“ 





" 





<a 
= 
= 
te x 
yrs 
} ae 
— a” 
~ | . = 
=i — 
BRE HAs HELD MANY OFFICES IN = 
STORE ORGANIZATIONS, AND WAS —— 
PRESIDENT OF THE CLEVELAND NS 
DISPLAY CLUB FOR 7YEARS— —— 
NOW PRESIDENT OF THE OHIO §9==—F 
DISPLAY ASSOCIATION. STARTED —=— |g 
WITH TAYLOR’S ABOUT 39 YEARS SE 
AGO AS BUNDLE-BOY... IN (916 —a 
JOINED THE DISPLAY DEPT. AND 9 —- = 
4 YEARS LATER BECAME ASSIST. <= 
ANT DISPLAY MANAGER... IN 1931 a 
WAS PLACED IN CHARGE OF THE EEE 


DEPARTMENT. 


\ 


\\ 
\ 













LOOK! you‘LL GO GREAT 
IN PROFESSIONAL BALL — 
JUST SIGN THIS CONTRACT / 



















AN His YouNGER 
DAYS HE WENT IN Pe 
FOR BOXING AND BASEBALL AS SPORTS, AND AT £ 

ONE TIME TURNED DOWN AN OFFER TO PLAY ¥ 

PROFESSIONAL BALL. NOW HIS FAVORITE SPORTS 

ARE GOLF AND BOWLING. OSTERLAND IS MARRIED AND HAS ONE DAUGHTER. 
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isplay Signs 


By H. BACKER 


Stix, Baer & Fuller Company 
St. Louis 


ISPLAY signs and showcards are one 
of the of 
As we come more and more to appre- 


oldest) forms advertising. 
forms, signs and 
cards, proper let- 
tering, size, style, balance and legibility help 
to sell merchandise. 

First let us look into the purpose of signs. 


ciate the value of display 


we realize how neatness, 


\ sign has one of four purposes : 
1. To sell; this is probably the most im- 
portant of all the jobs of a sign. 


) 


2. To attract; those signs are the interest- 


eatchers which we use in the window and 
interior displays. This type of sign should 
tell a short but complete story tying up 


the merchandise and the display. 

The artistic treatment of display signs is 
unlimited. However, the shape and size of 
the sign should always conform to the size 
and type of the display 
There are times when the shape of the sign 
the 
for example. 


and merchandise. 


can conform to the theme of merchan- 
dise: “Round the Clock Hose,” 
A sign to tie in with this could be made in 
the form of a clock. 
could in the shape of a 
These there 
very effective when executed properly. 


Also a sign on records 


be made record. 


uses, and are Many more, are 


\nother modern treatment is the use ot 
ribbons made usually of heavy paper or 
paper with a fabric coating. The size ot 
these signs range from 2 to 6 inches in 
width and a length that is in proportion 


to the size of the display. These signs are 
usually curled and hung either against the 
background or with the merchandise. If a 
display has a tendency to be stiff, this type 
of sign will break up the formality or mo- 
notony of the display. 

3. To direct; the uses of this sign are so 
unlimited that it would be difficult to go into 


detail about the various styles. However, 
a quick inspection of the styles used in the 
various stores will give us an idea for the 
type we would like best. Let me stress at 


this point that the most important thing in 
a directional sign is that it must be legible, 
neat and visible. 


4. To inform; these signs are similar in 
stvle and use to the directional signs. 

Now that the purposes of a sign have been 
shown, let us see what the qualities of a 
good selling sign are. First and most im 
portant is legibility. This is achieved by 
the style of lettering used: fundamentally, 
the simpler the form, the more legible the 
letters 

Many of the modern or exaggerated types 
of lettering defeat this basic purpose of 
legibility. As a standard it is safe to say 
that the nearer they come to Caslon (taken 
trom the same family as the lettering used 


ist of our school primers) the better off 
We are. These are the plain block letters 
the 


posters and streetcar cards 


Wl are so often seen on announce 


good 


oth flowing types of script 
[Continued on page 75] 


are 
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Ed. Feder and Sylvia Schultz request 
the privilege of introducing to you 
our distinctive display creations. 


Special orders solicited. 








FEDER INDUSTRIES, Inc. 


116 WEST 48TH ST. 
NEW YORK 19,N. Y. 


0922 


Tel. BRyant 9-094 











COMMAND ATTENTION with COLOR! 
Know the right Colors for Advertising Display 


ERE is a book that dramatizes the practical role of color in its commercial 





and business aspects, and shows you in a thorough, absorbing, and thought- 
tremendous 


provoking treatment of color as a_ science the 


functional use of light and color to sell merchandise and influence human moods. 


Written by one of 


applications, this book interprets in sound, down-to-earth terms what color can do 


for you in putting your message across to the consumer 


Faber Birren’'s 


SELLING WITH COLOR 


233 pages, 51% x 81/2, 22 illustrations, $2.50 


This book gives commercial display artists a full knowledge of color as a work- 


ing, selling force 


Shows you how to use light and color effectively 


influence people's moods. . Shows you how tests are 


they tell you about mass-market preferences in colors 


on choosing sales-effective colors in industrial design, 


package design, advertising display, commercial interiors, ete 


Other valuable, stimulating features : 


@a the the color an 
analysis of relevant color theories, and a comparison of the 
most important color systems, the Munsell System 


Ostwald System interpreted in terms of practical value for 


description of physics of spectrum, 
and the 


commercial use 


@discussion of uses of color to evoke deep-rooted sym- 
bolical associations and emotions 
@extensive material on selecting colors for product styling 


and packaging, as well as for mass-market consumers’ goods 


@the techniques for measuring average consumer 


to color combinations, 


response 


both in metropolitan areas and in 


various sections of the country 


Here, in one sound, practical, and interesting book is the 


whole story on color, written especially for those who 
put color to use—written by a color expert whose long 
experience as an industrial consultant gives him a_ sure 
insight into the problems involved in applying color in 


commercial uses 


America’s best known authorities on color and its commercial 


to sell merchandise and 


the 


possibilities in 


to assure attention, and get vigorous consumer response 


made and what 
Gives pointers 


product styling, THERE'S MORE ro COLOR THAN 
MEETS THE EYE! 
Learn what is behind color pere 


its physiology and psychology 


new practical commercial 


your work 


eption 





Just Out! 


and discover 


applications fo 


SEE IT 10 DAYS ON APPROVAL 


McGRAW-HILL EXAMINATION COU 


Birren’s SELLING 
examination on approval 


Send me 


paid on cash orders.) 
Name 

Address 

City and State 
Company 


Position 


(Books sent on approval in U. § 


only.) 


[NATION C¢ PON 

McGraw-Hill Book Co., 330 W. 42 St., New York 18 
WITH COLOR for 10 days’ 
In 10 days I will send $2.50, 


plus few cents postage, or return book postpaid. (Postage 


r 








ance St see eg, 


NAT 
SIEGEL 


39 W. 37™ ST. 
NEW YORK 


: Dilan 
Inc. 
2010 S. HALSTED ST. 
CHICAGO 
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I wish to express to my North American 
confreres in the display field my profound 
sorrow and regret on the death of President 
Roosevelt, who devoted himself unstintingly 
to the United Nations cause until the very 
end. His death is a great loss to us all. 

Tonsa, 


Bert Levi, display director, Casa 


Buenos Aires, Argentina 


Through a local triend we have had the 
opportunity to browse through your interest 
ing magazine and feel that we must sub 
scribe to it m order to give our clients 
assistance and advice on their window dis- 
play problems. We take the liberty of en- 
money order tor a year's. sub- 
scription to DISPLAY WORLD.—Miguel 


\mado, Laboratories Quimicos y Productos, 
ee \.. Ancon, Canal Zone. 


closing a 


Last week we received an inquiry from 
a concern in Cairo, Egypt, and as this lettes 
was one of several we have received during 
thought 
vou would be interested in knowing of them 
We have had several inquiries from South 
\merica, one from Australia, one from South 


\frica, and one from India. In each and 


the past four or five months, we 


every case, they have stated that their inter 
est has been aroused through our advertise 
ments in DISPLAY WORLD 

possible that you are 


It is quite aware 


of the wide spread of your publication, but 
we felt that this information would be of 
interest to you H. Ramsey, Timbertone 
Decorative Company, Inec., New York City. 

(Prior. to the war, DISPLAY WORLD 


had subscribers in 44 different countries 
editor.) 


Betore I go to work this morning, I want 
to drop you a line to tell vou it was a 
pleasure to receive DISPLAY WORLD. in 
an envelope. For the first time [ didn't have 
to sit down and roll it backward to straight 
More power 

DISPLAY 


Clothing 


en it out to be able to read 
to vou tor a bigger and _ better 
WORLD Les Ble1, Nebraska 


Company, Omaha 


Your May issue just came in and I want 
to compliment you on it. T was especially 
pleased to find that it was not folded a 
assure you that it helps the appearance ot 

uur book tremendously and I hope you wall 
keep it up.—Loutis Britwitz, president, Cen 


\dvertising Service, Inc.. New York 


have just been reading my newest issi 
DISPLAY WORLD and have seen the 
a 


m the display of home turnishings. 


ollard, and am so enthusiastic about 


he urge to write vou I have 


iken over as display manage 








“SUSPENDED ANIMATION” 
FOR YOUR WINDOWS! 
With This Graceful, Suspended 

Hexco LUCITE 
SHOE DISPLAY 





LURE 


EM IN G 


with this eye . a 
catching Shoe Dis tl 
ployer of unbreakable lucite! Dramatize your specials 
new numbers! Sove precious space! Suspended by a 
ribbon, displayer adjusts to any height! All edges high 
polished and buffed 


RDER 
be Price $395 ea. 





.. 6 for $2250 


Write today for details of other Hexco Lucite Displayers 
and Hecht's ‘Glamorous Glass Displayer’’ circulars 


HECHT-FIXTURE CO. 


Since 1892 
212 S. FRANKLIN ST., CHICAGO 6, ILLINOIS 











) 
SIDE VIEW 


“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 
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jo Parmelee Dohrmann Company, Los An- 
a store which specializes in fine china- 
home gifts, and home furnishings; 
my particular interest in this article. 
as tormerly display manager tor Rath- 
b : Department Store, North Hollywood, 

eht vears, and before that was display 

ger tor Bedell’s in Los Angeles and 


Oakland. In all my 20-odd years’ experience 
in display, incidentally, I have never been 
without your fine magazine.—R. A. Pen 


ne _ Sr.. North Hollywood, Calit. 


the past 10 vears I’ve been getting my 
ISPLAY WORLD trom my newsboy or 


ce er through the Milwaukee News Com 
pa but since the first of the vear I have 
he unable to get the February, March, 
\pril or May issues. Can you send these 


issues to me, starting a direct subscription? 
Or start with whatever issue you can. I[ 
need these magazines for the advertising, 
etc, they contain as one is lost without the 
contact with the manufacturers which thes 
bring \. W. Erlinger, Lawton Clothes, 
Milwaukee. 

Due to paper restrictions, the newsstand 
sale of DISPLAY WORLI was discontinued 
several months ago. Back copies are not 


available for the same reason.—Ed.) 


No doubt vou will remember the writer, 
who was in the service for the past two 
vears and six months; just returning from 
the Pacific theatre of war, having been dis 
charged during February. I have gone back 
into the display business in) New Orleans, 
and have just opened up an exclusive show 
room Pee No doubt vou will be receiving a 
photograph and an item on the meeting of 
the newly organized New Orleans Display 
Club; this was supposed to be forwarded 


to you by someone other than myself, but | 


am writing vou this personal letter as I have 
known vou for so many years. . 

While in service at Saipan I managed to 
accumulate a large number of souvenirs, 
which | shipped home at frequent intervals 
For the Seventh War Loan drive | loaned 
D. H. Holmes Company enough to fill their 
entire window, and also loaned some to 
Maison Blanche for their War Bond win 
dow.—Julius Greenberg, Arteraft Display & 


Decorating Company, New Orleais 

We have in our hands your magazine 
DISPLAY WORLD, edition of July, 1939 
We should like to receive your publications 
trom that date to 1945. We beg vou there 
fore to send us an invoice for the forme 
publications and we will) remit you the 
amount through a bank. Kindly let us know 
the bscription rate for one vear—S. & N 
Metaxas Advertising Organization, Athens, 
(yr 


uu will see trom the date of this 
his is the dav atter V-E day, and we 
ire still going mad in’ Britain Haven't 
in the way of display vet, but | 
vc in London to see their efforts 
i tew days Then I think we 
settle down to the war in the Far 
nd this should present an excellent 
tor another celebration in the not 
distant future —W. Tyrer Copple, 


Lancashire, England 
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eXOL 


Or 


POV OEN DSTO 


=AUSTEN 


TheSynbol of Originality in 





Or 


~ LO 


Our Novelty of the Month 


Cutout Fall Leaves, 91% x 13", made 
from sturdy, pliable cardboard in seven 
Fall shades: Yellow, orange, red, green, 
emerald, rust and wine red. 


100 pieces $28 per 100 
200 pieces $25 per 100 
300 pieces $23 per 100 
500 pieces $21 per 100 








b 
2 AUSTEN DISPLAY - 31 W.312ST..NEW YORK CITY 
Wa) 
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MILEO 
MANVEQUINS 












In the Mileo Studios, 
Art 
join hands. 






and Commerce 






For every 





Mileo Mannequin has 





been artistically con- 





ceived and produced 






to be a thing of 
beauty and TO SELL 
MERCHANDISE. Re- 
flecting the very latest 
style trends, they flat- 









ter the garments that 






they display. 






Mannequins of every age and every 
type — Men, Women, Misses, Jun- 
iors, Teen-Ages and Boys and Girls 
of all sizes. Come in or write for 
photographs. 


P. C. MILEO 


7 WEST 36th ST., NEW YORK 18, N. Y. 
Just off Fifth Avenue 






































QUALITY 
CARDBOARD 
SINCE 
1902! 





















CRESCENT \ 


SY 


A Product of 
CHICAGO CARDBOARD COMPANY 


656-670 W. Washington Blvd. 
CHICAGO 6, “te ILLINOIS 
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[Continued from page 11] 

backwall were five wavy bands painted in 
gray. Three white squares splashed in green 
were shown against these bands—the green 
tying up with the green leaves of the black, 
gray and green print dress. On the 
sory square to the left was a head of stiff- 
ened black tulle with green tulle forming the 
hair; against this head and the black crepe 
black handkerchief was 
costume 


acces- 


edged 
shown jewelry. 
Sheer white blouses received an impres- 


and lace 


sive display by John Robert Riley, director 
of interior display at Lord & 
highlighted two 


Taylor, when 
he ingeniously blouses in 
each of five settings appearing as ledge trims 
the main_ traffic and directly 
the Fifth avenue entrance. The 
blouses, shown on sculptured of 
chicken wire which had been painted gold, 
were hung two glass. 
Large floral motifs were painted in pastel 


across aisle 
facing 
forms 
between panels of 
shades on the glass panels. 

“May Morning” perfume, described on the 
streamer as “a sparkling, rapturous 
a tropic garden in the early 


paper 
fragrance ot 


sun,” inspired tropical settings by Franz 
Gobbi, at De Pinna’s. <A large cockatoo, 
sculptured of fuschia paper in dull and 
metallic finish, hung on a= green papier 
mache vine. A ruff of pink tissue paper 


was on the cockatoo and the large leaves 
of the tropical vine were designed of green 
paper appliqued The 
figure wore gray gingham, with a fine green 


with paper in gold. 
stripe, completed with a green leather belt, 
white camellias in her hair and white para- 
The floor of the window was filled with 


sol. 


soft green wood chips. 


MAXIMUM DISPLAY CONTACT 
[Continued from page 7] 
dulating line that contrasts effectively with 
the rectangular plan of this demonstration 
area. The curved display line induces cus- 
tomer trafhe to move toward the kitchen and 
laundry demonstration section where appli- 
“at arrange- 
customer 


home” 
trial 


ances are shown in an 


ment ready for and use at 
the point-of-sale. 

The appliance center for the department, 
furniture utility 


arranged as to accomplish the same strategy 


and company store is so 


of display and demonstration sequence for 
multiple sales. 

This planned guidance of consumer traffic, 
according to Landers, Frary & Clark, opens 
the entire store area to inspection so much 
that it would be difficult for a customer 
entering the store with one purchase in mind 
to exit without coming. under the influence 
of planned sales strategy. 

The front itself, designed by Pitts- 


burgh Plate Glass Corporation, brings shop- 


store 


pers into the store at the invitation of win- 


dow display and sets the entire machinery 
of the store layout in motion directly upon 
the entrance 


Even the floor covering is designed to in- 
traffic This is accomplished 
through caretul selection of design and con- 


fluence flow 
trasting colors in a harmonious pattern. 
The Moderneering 


are flexible complete 


made in 
and do not require 
adoption in order to realize value from one 


suggestions 


section to another 
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DESIGNERS © DISTRIBUTORS 
223 ORANGE ST.. NEW HAVEN 10, CONN 





Opportunity Exchange 


(ADDITIONAL OPPORTUNITY 
EXCHANGE ADVERTISEMENTS 
ON PAGE 74) 


WANTED 


DEPARTMENT STORE DISPLAY 
MANAGERS AND ASSISTANTS 


stores in 
and need 





department 
Connecticut 


We operate eight 
Westchester and 
displaymen and assistants who seek a 
| good position NOW = and_ for postwar. 
| | Regular hours. Happy surroundings with 
| | fine merchants since 1897. Please make 
appointments by mail. 


GENUNG’S 


New York Office: 225 W. 34th Street 








TRAVELING SALESMEN 


Only experienced, required for attractive 


| | line in display fixtures (Lucite). Now in 
big demand. High commission, prompt 
deliveries. Territory open: East and 


Middle East 


Address “‘P. C.”’ 


Care DISPLAY WORLD 








INTERNATIONAL CUTAWL No. 5244 
FOR SALE 

Like new—used very litthe—has plyw 

carrying case. Best offer takes. 


P. O. BOX 1231 





Chicago 90, IIl. 
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JUNE, 1945 DISPLAY WORLD 


ODA News Notes 
By C. H. FADEM BOTANICAL 


Secretary, Cleveland 





SME the Qeomes way io senrt this, th Showrooms Presenting New Ideas in Display Pieces for 


Ohio Display Association's first news 


olumn, is to reveal its purpose and 
(1) To serve at all times as spokes- FA 7 4 A N D c H R I S x i M rs S 
for its members. (2) To promote, 
rough its forum-clinic meetings, the seri- 
( study of display and display merchan- WINDOWS AND INTERIORS 
ising principles and techniques and to bring 
Reser to hes poigenwie ; a ener Floral Set Pieces, Sprays, Floor Units, Wall oni Post —_— 
imelv discussions OF genera sus ess Condi- 
so sas well as developments in the field of styled for real beauty, in a variety and quality that is pleasing. 
retailing and display. (4) To encourage and 
advance the art of display among those in- e 
terested in it as a career, and to further its 
importance. (5) To work continuously tor 


ethical standards in display, and to defend ‘es 

it against false and unfair attack. (6) To DECORATIVE SUPPLY CO. 
promote the state office of the Ohio Display 
Association as a center where the highest 14 NORTH FRANKLIN STREET CHICAGO ©, ILLINOIS 
type of display counsel is available. (7) To 
assist in helping displaymen to secure better WRITE FOR OUR NEW FALL CATALOG 
positions. (8) To encourage active partici- 
pation in all things that have to do with 
government, commercial, civic and industrial 








betterment. 


An educational bulletin will be mailed "—e y 1 I | 
each month to members and non-members i e 
in Ohio. In the bulletins we hope to point 


out the value of display merchandising prin- NEW LOW PRICES 


iples and give an insight into the store of 


the tuture. IMMEDIATE DELIVERY 
The distributive education program, which INDISPENSABLE 


will cover the state, starts in September ; 

and will continue for nine months. Ar- For Window or Store 
rangements with the State Distributive Te a a, ee er oe 
Education supervisor is in the making, with Dresses. Suils. Caok: pies 
the first big lesson to be conducted by the Made sturdy of four-ply papier 
Cleveland Display Club. A fund has been mache with full bust and 
provided to defray the expenses necessary ; shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


Skits saw dealers te tee cold . 
Peg \ i Pesaro : oe ODA pate No. 101, each $3.50 
5 | J ee YO ; fh, “ 
I No. I11, each 3.75 


ing displaymen from Bowling Green, Toledo, 
te Pat, ae : Net F. O. B. Chi 
Canton, Lorain, Elyria, Dayton, Zanesville, Chicago 


Steubenville, Warren, Painsville and THE FIXTURE M 
Youngstown. ART, INC. 
ig Ww. V 
\ change in plans may shiit the next meet- 314 JACK SO N BL D. a CHICAGO 6 « TEE. 
ing of the association back to Cleveland. Write for our FREE 60 Page Catalog on RACKS—HANGERS—SHOWCASE & WALL CASES 
Uaticts are tu the sind end jest 00 scm a2 MANNEQUINS—LUCITE FIXTURES—JEWELRY FIXTURES—FORMS~— MILLINERY 
FIXTURES—MEN’S FIXTURES, etc. If we do not have it we will tell you where to get it. 


for this educational series. 


the returns are in we will give the results 





In our next column. 





The Ladies’ Auxiliary of the ODA was 
recently organized with the following elected DISPLAY MANAGER | N IT 
to office: president, Mrs. J. E. Vent; vice- Gr ew em 
president, Mrs. F. B. Sage: secretary, Mrs. whe 
na Visit Me At 


C. H. Fadem: treasurer, Mrs. E. A. Oster- A permanent position available for expe- 
land rienced man in men’s and women’s 


The entertainment committee of the Aux- window trimming and display. An un- The Hotel New Yorker 


iliary is made up as follows: chairman, Mrs. usual opportunity. Please state age and 


M. |. Black; Mrs. P. J. Westland, Mrs. J. Magra a Saher June 24th—June 27th 
Zealor and Mrs. D. DeCresie ; 


The greeting committee is composed of i 
Ms Hc. Walker, Mrs. Wb Werner, | THE NATIONAL CLOTHING CO. | | qi guitz, MODERN DISPLAYS 


Mrs. R. E. Seitz, and Mrs. S. Dombik. ROCHESTER 4, N. Y. 1212 G St. N.W Washington D.C 
"1 . " | ,»vU&. 


» 

















Ihe Ohio Display Association marshalled 
| ipport in behalf of the Seventh War 


drive in Ohio. @ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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OPPORTUNITY EXCHANGE 











FOR SALE 
14, PRICE 


6—Bliss Home Spun Christmas 
Displays. 

4—Staples Smith Santa Masks 
ra, 

7—Staples Smith Santa Masks 
4x 4. 

All in first-class condition; used 

only last year. Photographs 

submitted. 


LOVEMAN’S 


Nashville, Tennessee 





DISPLAY FIXTURE 
SALESMEN 


New England, Chicago, Los Angeles, 


Texas and Southern territories. Knowl- 
edge of Lucite and other plastic fixtures 
desirable. Write 


LEE PLASTICS 


A and CLEARFIELD STREETS 
PHILADELPHIA 34, PA. 








Chgo. 


WANTED 
Display-Merchandising Ma: 


Prefer man with chain store display 
perience in automotive and hard lin 
plan and promote monthly seasonal 
dow and store displays for progres 
chain retail 
store modernization planning and 
fixtures 





traine 


opportu 
Give complete experience, 
ences and salary desired. 


Address “C. P.” 


Care DISPLAY WORLD 














WANTED IMMEDIATELY 


hy department store in city of over 60,000, 
a man capable of being display manager 
and a man as an assistant for display. 
Must be able to do card work and_ per- 
haps have some advertising experience, 
although not necessary. Good salary for 
either position for a man with plenty of 
experience and good reference. Apply by 
mail direct to Mr. S. Holstine. 


THE LEADER STORE 


LIMA, OHIO 


SALES OPPORTUNITY 


For men who travel. Complete line dis- 


play fixtures, mannequins, wood displays, 


Lucite, racks, accessories, novelties for 
department stores and = smaller retail 
stores. Excellent) commissions, prompt 
payment weekly basis. Reliable concern. 
\n especially good opportunity for sales- 
men with following. Write details, giv- 
ing territory. 


Address “‘R. D.”’ 


Care DISPLAY WORLD 








niques. 
motion 
ment 


tory. 


proven. 


DISPLAYMAN 


Young displayman who seeks large 
portunity and broadened experience 

be given modern training in display t 
Real chance for growth and | 


Milwaukee dep 





abilit 


fully giving experic! 
educational background and_ salary 
Confidential 1f requested. 
66 ” 
Address “S. M. 


Care DISPLAY WORLD 

















DISPLAY MANAGER 
WANTED 


\ttractive, permanent position for expe- 


rienced man to take complete charge of 


windows and show cards in York's larg- 
est men’s and boys’ store. \ddress de- 
tailed reply to 


I. WALKER’S SONS 


YORK, PA. 


DISPLAY MANAGER 


\ permanent position available for expe- 
rienced man in men’s and women’s win- 
dow trimming and display. An unusual 
opportunity. Please state age and expe- 
rience in application. Interview will be 


arranged. 


The National Clothing Co. 


Rochester 4, N. Y. 








sonal 


under 


excellent 
established in 
commensurate 
with ability. Excellent postwar prospects 
Give full particular of per- 
showing 
education and general background 
in chronological 


Permanent. 


where 


rece} V ed. 


Assistant Display Director 
Leading Milwaukee department store | 
an opening for outstanding window 
play artist. 
tion and 
cecorative 








CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 


Write for catalog. THE KOESTER SCHOOL, 


300 W. Adams St., Chicago, Il. 











ences. 





L. SNYDER DEPARTMENT 


WINDOW DRESSER 


Experienced; young man of good 
Write all particulars to 























ATTENTION 
SALESMEN: 


Ii you can sell a large quantity of man 


nequins and are looking for an exclusive 


line—choice territories available. 


Address “BOX N. Y.” 


Care DISPLAY WORLD 


FOR SALE 


Mechanical Christmas display and other Christ 
mas display items at very reasonable prices 
Immediate delivery Write for details to 


ANDREW MATZER 
Display Manager, ROLLMAN’S 


Cincinnati, Ohio 

















Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 


the experienced trimmer as well as the begin 


ner. Over 500 pages with 1,000 sketches to show 


you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, II. 





enced 





salary, to < 
our requirements. 


THE UNION 


COLUMBUS, OHIO 









DISPLAYMAN WANTED 


We offer a fine steady job, with « 
displayman ex 


who ca 








ADDITIONAL OPPORTUNITY EXCHANGE ADS 





ON PAGE 72 








reputa 


worked, 

and. salary 

Confidential if requested 
Address “D. B.” 

Care DISPLAY WORLD 


STORE 
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Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


These durable lightweight poles are 
in ideal “as is” display item, or may 
be used for tabricating trees, fences, 
etc. Sizes available, 1” to 6” diameter 
Immediate shipment. 

We also carry a complete line of 
tropical imports suitable for display 
items. BAMBOO poles, handwoven 
GRASS MATS, PANDANUS braid 


TROPILRAFT 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 


EFFECT OF LEATHER 


. . Price of Paper 


WITH 

















4 CLOPAY 
PRODUCT 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
Proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 









CIsSPLAY WORte 


DISPLAY SIGNS 
[Continued from page 69] 


for headings and crash lines on signs, but if 
used too much they lose their effectiveness. 
Another major point in legibility is to be 
sure we do not use too many different styles 
of lettering on signs. Select one or two 
nice styles and try to use these with a few 
decorations and your signs will always be 
legible. 

White space around the lettering in signs 
is as important as white space in advertis- 
ing. The easiest way to determine which 
layouts are the best is to make an inspec 
tion of the signs in various stores and select 
the styles which are the most appealing 
One fact we can always remember is that 
layout appreciation is always individual. 

We will all agree that white lettering on 
black, tollowed by black on white (being 
the extremes in color) are best. However, 
store character sometimes prohibits the use 
of these two. The use of seasonal colors are 
sometimes very effective in the use of selling 
signs. 

Good signs should be durable, which calls 
tor good cardboard and careful handling. 
Framed counter cards should be made on 
four-ply cardboard, and large signs should 
be at least ten-ply cardboard 

Experience shows that merchandisers are 
too anxious to say the obvious on. signs 
They overlook too often the hidden selling 
points that so frequently sell an article bet 
ter than the hackneyed arguments that thes 
use. If we try to anticipate a customer's 
questions and think in terms of bringing out 
the things she can not see, we will have 
accomplished the major part in signs that 
sell. 

What are the most important questions in 
a customer's mind? The size? Price? Colors 
(if not obvious)? Colorfastness? Type ot 
Washability? Most important 
features? What can it be worn with? Has 
it secondary or after use? What will it 
do? Who made it: Has it 
Is it specially priced? 


material ? 


hand-made 
features - 

One additional point that is important in 
is, always be sure the 
Misspelled 


carelessness and lead a cus- 


the use of signs 1s, 
words are spelled correctly 
words show 
tomer to lose confidence in your store. Good 
will is something that can not be measured 
in dollars and cents. 

It is obvious that too many signs defeat 
their own purpose whether they are large 
directional signs or small merchandise signs 
There should be directional signs enough to 
give necessary information to indicate the 
location of merchandise and no more. You 
must decide what is enough for your patrons 
This is worth study and possibly some out 
side shopping. 

In conclusion, we should inspect all of ou 
signs to see that they are legible, visible and 
durable. Review the form of lettering and 
coloring used to see that it is both simple 
and legible. Conduct an educational pro- 
gram with our merchandisers and show them 
the advantages of bringing out the hidden 
selling points of the merchandise 

Ii these tew recommendations are ob 
served, we will all get the most out of out 
Good signs sell more 


signs 





Show Off Your Signs to 
Their Best Advantage! 


“King Pins are to price tickets what 
mannequins and displayers are to 
merchandise.” 


These popular display pins are easy to 
use as well as distinctive and original. 


“UP-RIGHT" 
KING 
PINS 


Lil a JUNIOR-X" 
Smailest clip-pin Ideal for show 
for cards showing case display of 

k numbers at little tickets in 
bettom of card gloves cosmet- 
Box of 100 $2.50 


ics, hats, etc 
Box of 100 $3.09 


‘HOOK.-IT" 
KING 
PINS 


No. 8 No.? 
Bull-Dog'’ Grip A beauty for 
Special for men's women's or men's 
suits. Very neat apparel Better 
Easy to use pin for sheer fab- 
$450 per 100 rics 
$3.50 per 100 


Welded Pin and Clip are made of non-tarnishable 
flexible, mirror chrome plated quality metals 





Here are a few positions for window, counter, 
show case, floor and merchandise display: 


gx 4 [lr 


Easel 
Reguicr forlow 45° Dart 
Easel Window Easel Straight Hanger 
For immediate delivery order from our 
national distributors: 
@ GARRISON-WAGNER COMPANY 
1627 Locust Street, St. Louis 3. Mo. 
@ NATIONAL CLOTHIER SERVICE 
Merchandise Mart, Chicago, Ill. 
@ NATIONAL HANGER CO., INC. 
253 W. 26th St.. New York, N. Y. 


9 Metal . Displays (%. of (hicago 


30 N. La Salle Strect 


Chicago, Illinois 











SHEET SIZE 26” x 40” FOR 
Display Backgrounds and Paper Scu!p ure 


MARQUARDT & COMPANY 
Display Paper Division 
18S SPRING STREET NEW YORK 12 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 























ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


































Attention Displaymen! 


Lloyd’s 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 
































Did the Brown-out 
Affect Your Manikins? 


Due to the long period of “‘lights-out,”’ 
windows were damp and cold. Many mani- 
kins were affected to such an extent they 
will have to be re-surfaced. Fortunately for 
some of you—-we developed a method for 
doing this type of work long ago. Having 
been tried and proven, naturally we are 


proud to offer this service to Display at 
this critical time. 
Write for full particulars; let us solve 


your manikin problems. 
By using our Special Wig Restoration 
Service you can keep your wigs the envy 


of your neighbors. Clean and refresh the 
appearance of your manikins with— 


REFRESH 


sells tor 


$4 Gal. — $1.25 Qt. 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 






























NATURAL WOOD LETTERS 


Window Name Plates, Store Directional 
Signs, Desk Name Plates Made to Order 


DISPLAY CRAFT 


963 Lake Dr., S. E., Grand Rapids 6, Mich. 



















Send for the AIR BRUSH 









ve CATALOG 
mate THE WOLD AIR BRUSH 


one” 


MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 








DISPLAY WORLD 





JUNE, 1920 
Charles Vosburg became display manager 
for R. H. Macy & Co., New York City. He 
had been in charge of display for Jas. Me- 


Creery & Co., Pittsburgh. 

Carl Ahlroth resigned as display manager 
of the Union Clothing Company, Columbus, 
Ohio, to head a new display department for 
the National Association of Retail Clothiers, 
with headquarters in Chicago. 

The following officers were elected by the 
Manufacturers 
Schack, 
vice- 


equipment 
Joseph 


Chicago Display 
\ssociation: — president, 
Schack Artificial Flower Company ; 
president, T. A. Bird, Merchants 
secretary, Irving L. Bradford, of 
the company of that name, and treasurer, 
Sidney Kling, Wallbrunn, Kling & Co., 
Dave Polay, widely known for his men’s 
time closely 


Record 


Company ; 


wear displays and for some 
identified with the fixture 
killed in an automobile accident in Chicago. 
Robert Rehm became display manager for 
Patterson-Fletcher Company, Fort Wayne; 
he had been in a similar position with Wolf 


business, was 


& Dessauer, of the same city. 


JUNE, 1935 
Edward Bruce, formerly with Olds, Wort- 
man & King, Portland, Ore., became display 
manager for the Portland Electric Company. 


Awards were announced in the Phoenix 
hosiery display contest. Top men in the 
smaller cities division were: first, Sam B. 
Goins, M. M. Cohn Company, Little Rock; 


second, L. H. Pugh, Aarons Clothiers, Stock- 
ton, Calif.; third, J. H. Everetts, M. L. 
Parker Company, Davenport. In the larger 


cities group: first, Alex Demey, Roos Broth- 


ers, San Francisco; second, Carl W. Ahl- 
roth, The May Company, Los Angeles; third, 
Kenneth W. Duncan, The Boston Store, 


Milwaukee. 

Ed Lowe resigned as display manager for 
Turrell Shoe Company, Seattle, and was re- 
placed by Eyrle Day, formerly with Rhodes 
Department Store. 

\ talk by the head of the advertising 
department of the State University of Iowa 
a demonstration of live model draping 
a meeting of the Crandic Display 


and 
featured 
Club, the organization made up of display- 
men from: Cedar Rapids and Iowa City. The 
demonstration was given by Moie Hambur- 


ger, Strub’s Department Store, Iowa City. 


Washington Store Wins 
Display Contest 

Winners in the display contest sponsored 
“Lady-in-Waiting” maternity 
have First place went to 
the Palais Roval, Washington; second, Mal- 


tor dresses 


been announced. 


colm J. B. Tennent, Meier & Frank Com- 
pany, Portland, Ore.; Sidney Goldberg, Lane 
Bryant, New York City; Mrs. Leona Net1- 


dert, FE. W. Edwards Company, Rochester, 
N. Y.; George Miller, Mever Jonasson Com- 
pany, Toledo, and Frank Vermilye, Maison 


Blanche Company, New Orleans 


| 


PUN es, 0945 
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JUNE, 1945 
Allied Display Mtls., Inc. 6 


Arranjay Wig Co. f 
Artex Corporation 2 
Arts & Flowers Display 

Austen Display 


Ballou Co., Edward C. t 
Barrango Co., C. 

Becker Sign Supply Co. 7 
Bonafide Disp. & Dec. Co. ri 
Botanical Decorative Supply Co. 7 
Bridge, Everett M. 


Carrata Co. 28, 
Champion Display Mtl. Co. 
Chicago Cardboard Co. 


Darling Co., L. A. Inside Back Cove 


Dazian’s, Inc. 61 
Decorative Displays 4 
Decorative Plant Co. 6 
Delta Brush Mfg. Corp. 56 


Dingleman-Wolff Co. 
Display Craft 


Display Equipment Corp. 6 
Display Mannequin, Inc. 5: 
Display Manufacturers Mart 5 
Display Products Co. 4 
Doerr & Associates 71 
Douglas Fir Plywood Assn. 41 
Durable Displays, Inc. 7( 
Eaton Brothers Corp. 68 
Empire Tinsel & Ballotini Co. 65 
Facil Fabrics Co. 34, 35 
Feder Industries, Inc. 69 
Fixture Mart, Inc. 73 
Fren-Zee Store Equip. & Fixt. Co. 72 
Garrison-Wagner Co. 75 
General Display Corp. 59 
Greneker Corp., The 6 
Hecht Fixture Co. 7( 
Hurlock, W. C. 58 
Ivano, Inc. 55 
Kawneer Co., The 4 
Korrect-Way Display Products 36, 37 
Kurtis Studio, K. G. 63 
Laverne Originals 25 
Lloyd Co., Inc., W. H. S. 76 
Lynn Display 61 
Madisonia Manikins 57 
Magnani Mannequin Co. 19 
Maharam Fabric Corp. 51 
Marquardt & Co. 75 
McGraw-Hill Book Co. 69 
Metal Displays Co. 75 
Midwest Manniquins 62, 66 
Mileo, P. C. 72 
Modern Displays 7: 
More Displays 33 
National Art Studio 70 
Natl. Assn. of Display Industries 39 
National Clothing Co. 73 
National Hanger Co. 52, 62 
National Sawdust Co. 54 
Natural Creations 55 
Opportunity Exchange 74 
Pin-Rose Studio 31 
Plastex Decorative Products 54 
Radiant Glass Fibers Co. 46 
Regalia Mfg. Co. 56 
Reliance Devices Co., Inc. 66 
Reyburn Mfg. Co. 65 
Rileigh Window Disp. Service 53 
RIP Studio 5 
Rowland, Richard 37 


Rustic Furniture Co. 30 


Scheuer Mfg. Co. Inside Front Cover 
Sherman Paper Products Corp. 47 


Silvestri Art Mfg. Co. 59 
Stensgaard & Associates, W. L. 1, 43 
Taffel Brothers 63 
Tally-Ho Display Studio 52 
Thayer & Chandler 64 
Timbertone Decorative Co. e 


Back Cove! 
Tropicraft i 


U. S. Plywood Corp. 


Wiliiams, Inc., Jas. B. 
Windo-Art 
Wold Air Brush Mfg. Co. 


Zeppen-Field Studio, W. M. 
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NEW DARLING STYLE-CENTER MANNEQUINS are ideally suited for your back-to-school 


displays. Attractive and properly sized Boys and Girls are now available in ages 2, 3, 4, 6, 8, 
10, 12, 14, and 16. These modern mannequins will sell clothes for you in any season, putting 


real life appeal in your windows and interiors. Write immediately for complete information. 





L.A. DARLING COMPANY, BRONSON, MICHIGAN 


NEW YORK DISPLAY ROOMS « 47 W. 34th STREET 
DISTRIBUTORS IN PRINCIPAL CITIES 





"ay 


\ 


Urs Y eA : ‘. wo y 


een 


= Dv RAN 








i ae ee ee NK. 


